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∆Ô ∂ÈÌÂÏËÙ‹ÚÈÔ ¢ˆ‰ÂÎ·Ó‹ÛÔ˘ Î·È Ë ¢ˆ‰ÂÎ·ÓËÛÈ·Î‹ ∂Ù·ÈÚÂ›·

∞Ó¿Ù˘ÍË˜ Î·È ¶ÚÔfi‰Ô˘ ¤¯Ô˘Ó Ï¤ÔÓ ‰Â›ÍÂÈ Î·È ·Ô‰Â›ÍÂÈ fiÙÈ

Î·Ù·‚¿ÏÏÔ˘Ó ÛËÌ·ÓÙÈÎfiÙ·ÙÂ˜ ÚÔÛ¿ıÂÈÂ˜, ÚÔÛ¿ıÂÈÂ˜

ÛÙËÚÈÁÌ¤ÓÂ˜ ÛÙËÓ ÂÌÂÈÚ›·, ÙËÓ ÁÓÒÛË Î·È ÙËÓ ÙÂ¯ÓÔÎÚ·ÙÈÎ‹

·ÓÙ›ÏË„Ë, ÚÔÎÂÈÌ¤ÓÔ˘ Ó· ˘ÔÛÙËÚ›ÍÔ˘Ó ÙËÓ ¢ˆ‰ÂÎ·ÓËÛÈ·Î‹

·Ó¿Ù˘ÍË Î·È Î˘Ú›ˆ˜, Ó· ‰È·ÌÔÚÊÒÛÔ˘Ó Ì›· Ó¤· ·ÓÙ›ÏË„Ë

ÂÓÂÚÁÔÔ›ËÛË˜ ÙÔ˘ ÙÔÈÎÔ‡ ÂÈÛÙËÌÔÓÈÎÔ‡ ‰˘Ó·ÌÈÎÔ‡,

Û˘ÌÌÂÙÔ¯‹˜ Î·È Û˘Ó¤ÚÁÂÈ·˜ ÌÂ ÙÔ˘˜ ˘Â‡ı˘ÓÔ˘˜ ÊÔÚÂ›˜, Î·È,

›Ûˆ˜ ÙÔ ÛËÌ·ÓÙÈÎfiÙÂÚÔ, Â˘·ÈÛıËÙÔÔ›ËÛË˜ ÙˆÓ ÂÈ¯ÂÈÚËÌ·ÙÈÒÓ

ÙÔ˘ ÙfiÔ˘ Ì·˜ ÛÙÔ Û‡Á¯ÚÔÓÔ ÂÈ¯ÂÈÚÂ›Ó.

∆Ô 1Ô ¢ÈÂıÓ¤˜ ºfiÚÔ˘Ì ∆Ô˘ÚÈÛÌÔ‡ ÙË˜ ƒfi‰Ô˘ ¤¯ÂÈ ˆ˜ ÛÙfi¯Ô  Ó·

·ÚÔ˘ÛÈ¿ÛÂÈ ÙÈ˜ ·fi„ÂÈ˜ ÂÈ‰ËÌfiÓˆÓ ÛÂ ‰ÈÂıÓ¤˜ Â›Â‰Ô ÛÙÔÓ

¯ÒÚÔ ÙÔ˘ ÙÔ˘ÚÈÛÌÔ‡, ÙfiÛÔ ·fi ÙÔÓ ÂÈ¯ÂÈÚËÌ·ÙÈÎfi ÎfiÛÌÔ, fiÛÔ

Î·È ·fi ÙÔÓ ·Î·‰ËÌ·˚Îfi ¯ÒÚÔ, Î·È Ó· Â˘·ÈÛıËÙÔÔÈ‹ÛÂÈ ÙÔÓ

ÙÔÈÎfi ÂÈ¯ÂÈÚËÌ·ÙÈÎfi ÈÛÙfi Î·È ÙÔ˘˜ ÙÔÈÎÔ‡˜ ·Ú¿ÁÔÓÙÂ˜ ÙÔ˘

ÙÔ˘ÚÈÛÙÈÎÔ‡ ¯ÒÚÔ˘ Û¯ÂÙÈÎ¿ ÌÂ Ù· ÙÂÎÙ·ÈÓfiÌÂÓ· Û‹ÌÂÚ· ·ÏÏ¿ Î·È

ÙÈ˜ ÌÂÏÏÔÓÙÈÎ¤˜ Ù¿ÛÂÈ˜ ÙË˜ ·ÁÔÚ¿˜. ªÂ Ù›ÙÏÔ «∆¿ÛÂÈ˜ Î·È

∫·ÈÓÔÙÔÌ›· ÛÙËÓ ∆Ô˘ÚÈÛÙÈÎ‹ µÈÔÌË¯·Ó›·», ÙÔ ºfiÚÔ˘Ì ∆Ô˘ÚÈÛÌÔ‡

ÙË˜ ƒfi‰Ô˘ ÊÈÏÔ‰ÔÍÂ› Ó· ‰ÒÛÂÈ ¤Ó· ÛÙ›ÁÌ· ‰È·ÊÔÚÔÔÈËÌ¤ÓË˜

·ÓÙ›ÏË„Ë˜ ÁÈ· Ù· ÙÔ˘ÚÈÛÙÈÎ¿ Ú¿ÁÌ·Ù· Î·È Ó· ·Ú¤¯ÂÈ ÙËÓ

‰˘Ó·ÙfiÙËÙ· ‰ËÌÈÔ˘ÚÁÈÎ‹˜ Û˘ÓÂÚÁ·Û›·˜ Î·È ‰È·ÏfiÁÔ˘ ÛÙÔ˘˜

Û˘ÌÌÂÙ¤¯ÔÓÙÂ˜.

∏Ï›·˜ ∫ˆÙÈ¿‰Ë˜

¶ÚfiÂ‰ÚÔ˜ ∂ÈÌÂÏËÙËÚ›Ô˘ ¢ˆ‰ÂÎ·Ó‹ÛÔ˘ Î·È ¢∂∆∞¶



∂∂ÓÓfifiÙÙËËÙÙ·· 11 ((0099::0000--1133::3300))
¡¡¤¤ÂÂ˜̃ ÙÙ¿¿ÛÛÂÂÈÈ˜̃ ÎÎ··ÈÈ ÓÓ¤¤·· ÙÙÔÔ˘̆ÚÚÈÈÛÛÙÙÈÈÎÎ¿¿

ÚÚÔÔ˚̊fifiÓÓÙÙ·· 

∂ÁÁÚ·Ê‹ - ¶ÚÔÛ¤ÏÂ˘ÛË
∫·ÏˆÛfiÚÈÛÌ· – Ã·ÈÚÂÙÈÛÌfi˜ 
¶¶ÚÚÔÔÂÂ‰‰ÚÚÂÂ‡‡ˆ̂ÓÓ ™™˘̆ÓÓÂÂ‰‰ÚÚ››ÔÔ˘̆ –– ∏∏ÏÏ››··˜̃ ∫∫øø∆∆ππ∞∞¢¢∏∏™™
¶ÚfiÂ‰ÚÔ˜ ∂ÈÌÂÏËÙËÚ›Ô˘ ¢ˆ‰ÂÎ·Ó‹ÛÔ˘ & ¢∂∆∞¶

∂∂ÓÓ··ÚÚÎÎÙÙ‹‹ÚÚÈÈÂÂ˜̃ ∆∆ÔÔÔÔııÂÂÙÙ‹‹ÛÛÂÂÈÈ˜̃

∞∞ÚÚÈÈÛÛÙÙÔÔÙÙ¤¤ÏÏËË˜̃ ¶¶∞∞ÀÀ§§ππ¢¢∏∏™, 
ÀÔ˘ÚÁfi˜ ∞ÈÁ·›Ô˘ Î·È ¡ËÛÈˆÙÈÎ‹˜ ¶ÔÏÈÙÈÎ‹˜

ÃÃ··ÚÚ¿¿ÏÏ··ÌÌÔÔ˜̃ ∫∫√√∫∫∫∫ππ¡¡√√™™,
°ÂÓÈÎfi˜ °Ú·ÌÌ·Ù¤·˜ ¶ÂÚÈÊ¤ÚÂÈ·˜ ¡ÔÙ›Ô˘ ∞ÈÁ·›Ô˘,
ÂÈÎÂÊ·Ï‹˜ ÚÔÁÚ¿ÌÌ·ÙÔ˜ π™∆√™

∆∆ÔÔÔÔııÂÂÙÙ‹‹ÛÛÂÂÈÈ˜̃ ÂÂÎÎÚÚÔÔÛÛÒÒˆ̂ÓÓ 
ÙÙÔÔÈÈÎÎÒÒÓÓ ··ÚÚ¯̄ÒÒÓÓ

¢¢˘̆ÓÓ··ÌÌÈÈÎÎ¤¤˜̃ ∂∂ÍÍÂÂÏÏ››ÍÍÂÂÈÈ˜̃ 
ÛÛÙÙËËÓÓ ∆∆ÔÔ˘̆ÚÚÈÈÛÛÙÙÈÈÎÎ‹‹ µµÈÈÔÔÌÌËË¯̄··ÓÓ››··

∂∂ÈÈÛÛ··ÁÁˆ̂ÁÁ‹‹ –– ™™˘̆ÓÓÙÙÔÔÓÓÈÈÛÛÌÌfifi˜̃:: ÕÕÚÚËË˜̃ ππ∫∫∫∫√√™™, 
¢ÈÂ˘ı˘ÓÙ‹˜ JBR HELLAS, ™‡Ì‚Ô˘ÏÔÈ ∆Ô˘ÚÈÛÌÔ‡

¶ÚÔÛÎÂÎÏËÌ¤ÓÔÈ √ÌÈÏËÙ¤˜: 

DDiieeggoo LLOOFFEEUUDDOO ¶ÂÚÈÊÂÚÂÈ·Îfi˜ ¢ÈÂ˘ı˘ÓÙ‹˜ & 
¢ÈÂ˘ı˘ÓÙ‹˜ ¶ˆÏ‹ÛÂˆÓ Expedia Travel - Lodging &
Destinations Europe

OO ÙÙÔÔ˘̆ÚÚÈÈÛÛÌÌfifi˜̃ oonn--lliinnee ‰‰ÂÂÓÓ ÂÂ››ÓÓ··ÈÈ ÙÙÔÔ ÌÌ¤¤ÏÏÏÏÔÔÓÓ,, 
ÂÂ››ÓÓ··ÈÈ ÙÙÔÔ ··ÚÚfifiÓÓ

¡¡››ÎÎÔÔ˜̃ ¶¶∞∞¶¶∞∞££∞∞¡¡∞∞™™∏∏™™, °ÂÓÈÎfi˜ ¢ÈÂ˘ı˘ÓÙ‹˜ TUI Hellas

∞∞ÓÓÙÙÈÈÌÌÂÂÙÙˆ̂››˙̇ÔÔÓÓÙÙ··˜̃ ÙÙÔÔÓÓ ÎÎ··ÙÙ··ÓÓ··ÏÏˆ̂ÙÙ‹‹,, 
··ÓÓÙÙÈÈÌÌÂÂÙÙˆ̂››˙̇ÔÔÓÓÙÙ··˜̃ ÙÙËËÓÓ ··ÏÏÏÏ··ÁÁ‹‹

JJuulliiee MMAARRIINNOO
¢ÈÂ˘ı‡ÓÙÚÈ· ™˘Ì‚ÔÏ·›ˆÓ ∂˘ÚÒË˜, Active Hotels

∆∆ÈÈ ··ÓÓ··˙̇ËËÙÙÔÔ‡‡ÓÓ ÔÔÈÈ ÂÂÏÏ¿¿ÙÙÂÂ˜̃ ÛÛÙÙÔÔ ‰‰ÈÈ··‰‰››ÎÎÙÙ˘̆ÔÔ
¢¢ÚÚ.. ¢¢ËËÌÌ‹‹ÙÙÚÚÈÈÔÔ˜̃ ªª¶¶√√ÀÀÃÃ∞∞§§∏∏™™
¢ÈÂ˘ı˘ÓÙ‹˜ ¶ÚÔÁÚ¿ÌÌ·ÙÔ˜ MSc in Tourism Marketing,
¶·ÓÂÈÛÙ‹ÌÈÔ Surrey, ª. µÚÂÙ·Ó›·

EE--MMaarrkkeettiinngg ÁÁÈÈ·· ÙÙÔÔ˘̆ÚÚÈÈÛÛÙÙÈÈÎÎÔÔ‡‡˜̃ ÚÚÔÔÔÔÚÚÈÈÛÛÌÌÔÔ‡‡˜̃ 

¢¢ÈÈ¿¿ÏÏÂÂÈÈÌÌÌÌ·· –– ∫∫··ÊÊ¤¤˜̃

∆∆¿¿ÛÛÂÂÈÈ˜̃ ÛÛÙÙËËÓÓ ∆∆ÔÔ˘̆ÚÚÈÈÛÛÙÙÈÈÎÎ‹‹ µµÈÈÔÔÌÌËË¯̄··ÓÓ››·· 
ÎÎ··ÈÈ ∞∞ÓÓÙÙ››--¢¢ÚÚ··ÛÛËË ¶¶ÚÚÔÔÔÔÚÚÈÈÛÛÌÌÒÒÓÓ

∂∂ÈÈÛÛ··ÁÁˆ̂ÁÁ‹‹ –– ™™˘̆ÓÓÙÙÔÔÓÓÈÈÛÛÌÌfifi˜̃:: ¡¡¤¤ÏÏÏÏËË ∫∫∞∞ææ∏∏,
¢ËÌÔÛÈÔÁÚ¿ÊÔ˜

¶ÚÔÛÎÂÎÏËÌ¤ÓÔÈ √ÌÈÏËÙ¤˜: 

HHeelleennaa BBUURRSSTTEEDDTT 
¢ÈÂ˘ı‡ÓÙÚÈ· ∆Ì‹Ì·ÙÔ˜ ™˘Ì‚Ô˘ÏÂ˘ÙÈÎ‹˜ ¶·Ú·ıÂÚÈÛÙÈÎÒÓ
¶ÚÔÔÚÈÛÌÒÓ, THR, ™‡Ì‚Ô˘ÏÔÈ ∆Ô˘ÚÈÛÌÔ‡, πÛ·Ó›·

¶¶··ÚÚ··ııÂÂÚÚÈÈÛÛÙÙÈÈÎÎÔÔ›› ÚÚÔÔÔÔÚÚÈÈÛÛÌÌÔÔ›› 
ÁÁÈÈ·· ÙÙËËÓÓ ÎÎÔÔÈÈÓÓˆ̂ÓÓ››·· ÙÙÔÔ˘̆ ÔÔÓÓÂÂ››ÚÚÔÔ˘̆

DDrr.. CCaarrllooss CCOOSSTTAA
∆Ì‹Ì· √ÈÎÔÓÔÌÈÎÒÓ, ¶·ÓÂÈÛÙ‹ÌÈÔ Aveiro, ¶ÔÚÙÔÁ·Ï›·

∏∏ ··¿¿ÓÓÙÙËËÛÛËË ÙÙˆ̂ÓÓ ÚÚÔÔÔÔÚÚÈÈÛÛÌÌÒÒÓÓ ÛÛÙÙÈÈ˜̃
ÌÌÂÂÏÏÏÏÔÔÓÓÙÙÈÈÎÎ¤¤˜̃ ÙÙÔÔ˘̆ÚÚÈÈÛÛÙÙÈÈÎÎ¤¤˜̃ ÙÙ¿¿ÛÛÂÂÈÈ˜̃ 

DDrr.. KKaarrll WWOOEEBBEERR
∆Ì‹Ì· √ÈÎÔÓÔÌÈÎÒÓ, ¶·ÓÂÈÛÙ‹ÌÈÔ µÈ¤ÓÓË˜, ∞˘ÛÙÚ›·

∂∂ÚÚÁÁ··ÏÏÂÂ››·· ÁÁÈÈ·· ÙÙËËÓÓ ‰‰ÈÈ··¯̄ÂÂ››ÚÚÈÈÛÛËË ÚÚÔÔÔÔÚÚÈÈÛÛÌÌÒÒÓÓ 

™™˘̆˙̇‹‹ÙÙËËÛÛËË -- ∂∂ÚÚˆ̂ÙÙ‹‹ÛÛÂÂÈÈ˜̃ 

∂∂ÏÏ··ÊÊÚÚ‡‡ °°ÂÂ‡‡ÌÌ··

∂∂ÓÓfifiÙÙËËÙÙ·· 22 ((1144::3300--1166::0000))
∫∫··ÈÈÓÓÔÔÙÙfifiÌÌÂÂ˜̃ ÚÚˆ̂ÙÙÔÔ‚‚ÔÔ˘̆ÏÏ››ÂÂ˜̃ 

ÛÛÙÙÔÔÓÓ ÙÙÔÔ˘̆ÚÚÈÈÛÛÌÌfifi

∫∫··ÈÈÓÓÔÔÙÙfifiÌÌÂÂ˜̃ ¢¢ÚÚ¿¿ÛÛÂÂÈÈ˜̃ ÁÁÈÈ·· ÙÙÔÔÓÓ ∞∞ÂÂÈÈÊÊfifiÚÚÔÔ
∆∆ÔÔ˘̆ÚÚÈÈÛÛÌÌfifi ÛÛÙÙËËÓÓ ¶¶ÂÂÚÚÈÈÊÊ¤¤ÚÚÂÂÈÈ·· ¡¡ÔÔÙÙ››ÔÔ˘̆ ∞∞ÈÈÁÁ··››ÔÔ˘̆

∂∂ÈÈÛÛ··ÁÁˆ̂ÁÁ‹‹ –– ™™˘̆ÓÓÙÙÔÔÓÓÈÈÛÛÌÌfifi˜̃:: 
¢¢ÚÚ.. µµ··ÛÛ››ÏÏËË˜̃ ∞∞££∞∞¡¡∞∞™™ππ√√ÀÀ,, ¢ËÌÔÛÈÔÁÚ¿ÊÔ˜

¶ÚÔÛÎÂÎÏËÌ¤ÓÔÈ √ÌÈÏËÙ¤˜: 

¢¢‹‹ÌÌËËÙÙÚÚ·· ∆∆™™∞∞ƒƒ√√ÀÀÃÃ∏∏ Business Architect 
Consultancy, ∆Â¯ÓÈÎ‹ ÀÔÛÙ‹ÚÈÍË ¶ÚÔÁÚ¿ÌÌ·ÙÔ˜ π™∆√™ 

¶¶··ÚÚÔÔ˘̆ÛÛ››··ÛÛËË  ¶¶ÚÚÔÔÁÁÚÚ¿¿ÌÌÌÌ··ÙÙÔÔ˜̃ ∫∫··ÈÈÓÓÔÔÙÙfifiÌÌˆ̂ÓÓ 
¢¢ÚÚ¿¿ÛÛÂÂˆ̂ÓÓ ÛÛÙÙÔÔ ¡¡fifiÙÙÈÈÔÔ ∞∞ÈÈÁÁ··››ÔÔ,, ««ππ™™∆∆OO™™»»

¢¢ÚÚ.. ™™ÙÙ¤¤ÊÊ··ÓÓÔÔ˜̃ ººøø∆∆ππ√√ÀÀ
¢ÈÂ˘ı˘ÓÙ‹˜ Business Architect Consultancy 

∫∫··ÈÈÓÓÔÔÙÙÔÔÌÌ››·· ÛÛÙÙÔÔÓÓ ÙÙÔÔ˘̆ÚÚÈÈÛÛÌÌfifi:: 
∞∞fifi ÙÙËËÓÓ ııÂÂˆ̂ÚÚ››·· ÛÛÙÙËËÓÓ ÚÚ¿¿ÍÍËË

∏∏ ∂∂fifiÌÌÂÂÓÓËË ªª¤¤ÚÚ··:: ¢¢ÈÈ··¯̄ÂÂ››ÚÚÈÈÛÛËË ÎÎ··ÈÈ
∂∂··ÓÓ··ÚÚÔÔÛÛ‰‰ÈÈÔÔÚÚÈÈÛÛÌÌfifi˜̃ ÙÙÔÔ˘̆ ¶¶ÚÚÔÔÔÔÚÚÈÈÛÛÌÌÔÔ‡‡

∂∂ÈÈÛÛ··ÁÁˆ̂ÁÁ‹‹ –– ™™˘̆ÓÓÙÙÔÔÓÓÈÈÛÛÌÌfifi˜̃:: ∏∏ÏÏ››··˜̃ ∫∫øø∆∆ππ∞∞¢¢∏∏™™,
¶ÚfiÂ‰ÚÔ˜ ∂ÈÌÂÏËÙËÚ›Ô˘ ¢ˆ‰ÂÎ·Ó‹ÛÔ˘

ÃÃ··ÚÚ¿¿ÏÏ··ÌÌÔÔ˜̃ §§√√ÀÀ∫∫∞∞ƒƒ∞∞™™
™˘ÓÙÔÓÈÛÙ‹˜ ∂ÈÛÙËÌÔÓÈÎ‹˜ √Ì¿‰·˜ ∆Ô˘ÚÈÛÌÔ‡,
∂ÈÌÂÏËÙËÚ›Ô˘ ¢ˆ‰ÂÎ·Ó‹ÛÔ˘

™™ÙÙÚÚ··ÙÙËËÁÁÈÈÎÎfifi˜̃ ÛÛ¯̄ÂÂ‰‰ÈÈ··ÛÛÌÌfifi˜̃ ÌÌ¤¤ÛÛˆ̂ ÂÂÓÓfifi˜̃ ÔÔÚÚÁÁ··ÓÓÈÈÛÛÌÌÔÔ‡‡
‰‰ÈÈ··¯̄ÂÂ››ÚÚÈÈÛÛËË˜̃ ÚÚÔÔÔÔÚÚÈÈÛÛÌÌÔÔ‡‡

°°ÈÈÒÒÚÚÁÁÔÔ˜̃ ªª¶¶∞∞ƒƒªª¶¶√√ÀÀ∆∆∏∏™™ ª¤ÏÔ˜ ∂ÈÛÙËÌÔÓÈÎ‹˜ 
√Ì¿‰·˜ ∆Ô˘ÚÈÛÌÔ‡ ∂ÈÌÂÏËÙËÚ›Ô˘ ¢ˆ‰ÂÎ·Ó‹ÛÔ˘

∫∫··ÈÈÓÓÔÔÙÙfifiÌÌÂÂ˜̃ ÂÂÌÌÂÂÈÈÚÚ››ÂÂ˜̃ ÌÌ¤¤ÛÛˆ̂ ÛÛËËÌÌ··ÓÓÙÙÈÈÎÎÒÒÓÓ
ÙÙÔÔ˘̆ÚÚÈÈÛÛÙÙÈÈÎÎÒÒÓÓ ıı¤¤ÏÏÁÁËËÙÙÚÚˆ̂ÓÓ 

∫∫ÏÏÂÂ››ÛÛÈÈÌÌÔÔ –– ™™‡‡ÓÓÔÔ„„ËË

ƒƒ¿¿ÓÓÈÈ·· ∫∫√√™™™™ππøøƒƒ∏∏ ¢ÈÂ˘ı‡ÓÙÚÈ· ¢∂∆∞¶

™™˘̆˙̇‹‹ÙÙËËÛÛËË -- ∂∂ÚÚˆ̂ÙÙ‹‹ÛÛÂÂÈÈ˜̃

∆∆ÂÂÏÏÂÂÙÙ‹‹ §§‹‹ÍÍËË˜̃ –– GGaallaa DDiinnnneerr

¶ÚÔÛÎÂÎÏËÌ¤ÓÔ˜ √ÌÈÏËÙ‹˜:

°°ÈÈ¿¿ÓÓÓÓËË˜̃ µµ∞∞§§∏∏¡¡∞∞∫∫∏∏™™ ÀÊ˘Ô˘ÚÁfi˜ ∂ÍˆÙÂÚÈÎÒÓ 

13:00 - 13:20

13:20 - 13:30

13:30 - 14:30 

¶¶∞∞¡¡∂∂§§ °°
1144::3300 -- 1155::0000

14:30 - 14:45

14:45 - 15:00

¶¶∞∞¡¡∂∂§§ ¢¢
1155::0000 -- 1166::0000

15:00 - 15:20

15:20 - 15:40 

15:40 - 15:50

15:50 - 16:00

20:30 

09:00 - 09:30

09:30 - 09:40

09:40 - 09:50

09:50 - 10:00

10:00 - 10:20

¶¶∞∞¡¡∂∂§§ AA
1100::2200 -- 1111::4400

10:20 - 10:40

10:40 - 11:00

11:00 - 11:20

11:20 - 11:40

11:40 - 12:00

¶¶∞∞¡¡∂∂§§ BB
1122::0000 -- 1133::3300

12:00 - 12:40

12:40 - 13:00

¶ ƒ √ ° ƒ ∞ ª ª ∞

                                                                                                                                                                                



SSeessssiioonn 11 ((0099::0000--1133::3300))
NNeeww ttoouurriissmm pprroodduuccttss 

aanndd ttrreennddss

Registration - Attendance
Welcome - Introduction 
CChhaaiirrmmaaiinn –– IIlliiaass KKOOTTIIAADDIISS
President of the Chamber of the Dodecanese & ADEPDO

KKeeyynnoottee ooppeenniinngg sseessssiioonnss 

AArriissttootteelliiss PPAAVVLLIIDDIISS, 
ÀÔ˘ÚÁfi˜ ∞ÈÁ·›Ô˘ Î·È ¡ËÛÈˆÙÈÎ‹˜ ¶ÔÏÈÙÈÎ‹˜

HHaarraallaammbbooss KKOOKKKKIINNOOSS,
General Secretary of the South Aegean Region 
Leader ISTOS Program

IInntteerrvveennttiioonnss 
ffrroomm llooccaall aauutthhoorriittiieess

DDyynnaammiicc EEvvoolluuttiioonnss 
iinn tthhee TToouurriissmm IInndduussttrryy

IInnttrroodduuccttiioonn -- CCoooorrddiinnaattiioonn:: AArriiss IIKKKKOOSS, 
Managing Director JBR HELLAS

Invited Speakers: 

DDiieeggoo LLOOFFEEUUDDOO
Regional Manager MMEA,
Expedia Travel - Lodging & Destinations Europe

OOnnlliinnee ttoouurriissmm iiss nnoott tthhee ffuuttuurree,, 
iitt iiss tthhee pprreesseenntt

NNiikkooss PPAAPPAATTHHAANNAASSIISS Managing Director TUI Hellas

FFaacciinngg tthhee ccoonnssuummeerr,, 
ffaacciinngg cchhaannggee

JJuulliiee MMAARRIINNOO
European Contracts Manager, Active Hotels

∆∆ÈÈ ··ÓÓ··˙̇ËËÙÙÔÔ‡‡ÓÓ ÔÔÈÈ ÂÂÏÏ¿¿ÙÙÂÂ˜̃ ÛÛÙÙÔÔ ‰‰ÈÈ··‰‰››ÎÎÙÙ˘̆ÔÔ
DDrr DDiimmiittiirriiooss BBUUHHAALLIISS
Program Leader MSc in Tourism Marketing, 
University of Surrey

EE--MMaarrkkeettiinngg ffoorr ttoouurriissmm ddeessttiinnaattiioonnss 

CCooffffeeee BBrreeaakk

IInndduussttrryy TTrreennddss 
&& DDeessttiinnaattiioonn RRee--AAccttiioonn

IInnttrroodduuccttiioonn -- CCoooorrddiinnaattiioonn:: NNeellllyy KKAAPPSSII,
Journalist

Invited Speakers: 

HHeelleennaa BBUURRSSTTEEDDTT 
Manager of Destination Resort Department,
THR, Spain

RReessoorrtt ddeessttiinnaattiioonnss 
ffoorr tthhee ddrreeaamm ssoocciieettyy

DDrr.. CCaarrllooss CCOOSSTTAA
Department of Economics, University of Aveiro, Portugal 

DDeessttiinnaattiioonn rreessppoonnsseess 
ttoo ttoouurriissmm ffuuttuurree ttrreennddss

DDrr.. KKaarrll WWOOEEBBEERR
Department of Economics, University of Vienna

TToooollss ffoorr ddeessttiinnaattiioonn mmaannaaggeemmeenntt

DDiissccuussssiioonnss -- QQuueessttiioonnss 

LLuunncchh BBrreeaakk

SSeessssiioonn 22 ((1144::3300--1166::0000))
IInnnnoovvaattiivvee iinniittiiaattiivveess 

iinn ttoouurriissmm

IInnnnoovvaattiioonn AAccttiioonnss ffoorr SSuussttaaiinnaabbllee
TToouurriissmm iinn tthhee SSoouutthh AAeeggeeaann RReeggiioonn

IInnttrroodduuccttiioonn -- CCoooorrddiinnaattiioonn:: 

DDrr.. VVaassiilliiss AATTHHAANNAASSIIOOUU, Journalist

Invited Speakers: 

DDiimmiittrraa TTSSAARROOUUXXII
Business Architect Consultancy, Technical Assistance ISTOS 

PPrreesseennttaattiioonn ooff RReeggiioonnaall PPrrooggrraammmmee ooff 
IInnnnoovvaattiivvee AAccttiioonnss iinn SSoouutthh AAeeggeeaann ""IISSTTOOSS""

DDrr SStteeffaannooss FFOOTTIIOOUU
Managing Director Business Architect Consultancy 

IInnnnoovvaattiioonn iinn ttoouurriissmm –– 
ffrroomm tthheeoorryy ttoo iimmpplleemmeennttaattiioonn

TThhee DDaayy AAfftteerr:: MMaannaaggiinngg 
&& RReeiinnvveennttiinngg tthhee DDeessttiinnaattiioonn

IInnttrroodduuccttiioonn--CCoooorrddiinnaattiioonn:: IIlliiaass KKOOTTIIAADDIISS,
President of the Chamber of the Dodecanese

HHaarraallaammbbooss LLOOUUKKAARRAASS
Coordinator of Tourism Research Body, 
Chamber of the Dodecanese 

SSttrraatteeggiicc ppllaannnniinngg tthhrroouugghh ddeessttiinnaattiioonn
mmaannaaggeemmeenntt oorrggaanniizzaattiioonnss

GGeeoorrggee BBAARRBBOOUUTTIISS Member of Tourism
Research Body, Chamber of the Dodecanese

IInnnnoovvaattiivvee eexxppeerriieenncceess 
tthhrroouugghh mmeeggaa aattttrraaccttiioonnss

KKeeyynnoottee cclloossiinngg sseessssiioonn

RRaanniiaa KKOOSSSSIIOORRII Managing Director, Association 
for the Development and Progress of the Dodecanese, 
ADEPDO

DDiissccuussssiioonn -- QQuueessttiioonnss

CClloossiinngg CCeerreemmoonnyy –– GGaallaa DDiinnnneerr

Invited Speaker:

YYiiaannnniiss VVAALLIINNAAKKIISS
Deputy Minister of Foreign Affairs

13:00 - 13:20

13:20 - 13:30

13:30 - 14:30 

PPAANNEELL CC
1144::3300 -- 1155::0000

14:30 - 14:45

14:45 - 15:00

PPAANNEELL DD
1155::0000 -- 1166::0000

15:00 - 15:20

15:20 - 15:40 

15:40 - 15:50

15:50 - 16:00

20:30 

09:00 - 09:30

09:30 - 09:40

09:40 - 09:50

09:50 - 10:00

10:00 - 10:20

PPAANNEELL AA
1100::2200 -- 1111::4400

10:20 - 10:40

10:40 - 11:00

11:00 - 11:20

11:20 - 11:40

11:40 - 12:00

PPAANNEELL BB
1122::0000 -- 1133::3300

12:00 - 12:40

12:40 - 13:00

P R O G R A M M E

                                                                                                                                                                                



DDIIEEGGOO LLOOFFEEUUDDOO
¶ÂÚÈÊÂÚÂÈ·Îfi˜ ¢ÈÂ˘ı˘ÓÙ‹˜ ÁÈ· ÙËÓ ÂÚÈÔ¯‹ ÙË˜ ªÂÛÔÁÂ›Ô˘, ÙË˜ ª¤ÛË˜ ∞Ó·ÙÔÏ‹˜ Î·È ÙË˜ ∞ÊÚÈÎ‹˜,
¢ÈÂ˘ı˘ÓÙ‹˜ ¶ˆÏ‹ÛÂˆÓ ÁÈ· ÙËÓ ∂˘ÚÒË, ÙËÓ ª¤ÛË ∞Ó·ÙÔÏ‹ Î·È ÙËÓ ∞ÊÚÈÎ‹,

Expedia Travel - Lodging & Destinations Europe

√ ∆√Àƒπ™ª√™ √NLINE ¢∂¡ ∂π¡∞π ∆√

ª∂§§√¡, ∂π¡∞π ∆√ ¶∞ƒ√¡

™™‡‡ÓÓÔÔ„„ËË ∂∂ÈÈÛÛËËÁÁ‹‹ÛÛÂÂˆ̂˜̃
∏ ÂÙ·ÈÚÂ›· Expedia Travel Â›Ó·È Ô ÌÂÁ·Ï‡ÙÂÚÔ˜ Tour Operator ·ÊÈÂÚˆÌ¤ÓÔ˜ ÛÙËÓ ·ÁÔÚ¿ ÙÔ˘
‰È·‰ÈÎÙ‡Ô˘, ÌÂ Ù˙›ÚÔ Ô˘ ÊÙ¿ÓÂÈ Ù· $13,7 ÂÎ·Ù. ‰ÔÏ¿ÚÈ· Î·È ÙÈ˜ 35 ÂÎ·Ù. ‰È·Ó˘ÎÙÂÚÂ‡ÛÂÈ˜
Î·Ù¿ ÙÔ 2004. ∏ Expedia ÂÈÙÚ¤ÂÈ ÛÙÔ˘˜ ÂÏ¿ÙÂ˜ ÙË˜ Ó· ‰ËÌÈÔ˘ÚÁ‹ÛÔ˘Ó ÂÍ ÔÏÔÎÏ‹ÚÔ˘ ÙËÓ
Ù·ÍÈ‰ÈˆÙÈÎ‹ ÙÔ˘˜ ÂÌÂÈÚ›· Î·È ¯ÚËÛÈÌÔÔÈÂ› ÙÂ¯ÓÔÏÔÁ›· ·È¯Ì‹˜ ÁÈ· ÙÔÓ ÛÎÔfi ·˘Ùfi. ∏
ÂÈÛ‹ÁËÛË ·˘Ù‹ ı· ‰Â›ÍÂÈ ÙËÓ ÂÍ¤ÏÈÍË ÙÔ˘ ËÏÂÎÙÚÔÓÈÎÔ‡ ÂÌÔÚ›Ô˘ ÛÙÔÓ ÙÔ˘ÚÈÛÌfi, ·fi ÙËÓ
ÎÚ¿ÙËÛË ·ÏÒÓ ÛÙÔÈ¯Â›ˆÓ, ÛÙÔ Û‡ÓÔÏÔ ÙË˜ Ù·ÍÈ‰ÈˆÙÈÎ‹˜ ÂÌÂÈÚ›·˜. ∆Ô ËÏÂÎÙÚÔÓÈÎfi ÂÌfiÚÈÔ
‰ÂÓ Â›Ó·È ÙÔ Ì¤ÏÏÔÓ, Â›Ó·È ÙÔ ·ÚfiÓ Î·È Û˘Ì‚·›ÓÂÈ fiÛÔ ÂÛÂ›˜ ‰È·‚¿˙ÂÙÂ ·˘Ù¤˜ ÙÈ˜ ÁÚ·ÌÌ¤˜. 

µµÈÈÔÔÁÁÚÚ··ÊÊÈÈÎÎfifi ™™ËËÌÌÂÂ››ˆ̂ÌÌ··
√ Diego Lofeudo Â›Ó·È ¶ÂÚÈÊÂÚÂÈ·Îfi˜ ¢ÈÂ˘ı˘ÓÙ‹˜ ÁÈ· ÙËÓ ÂÚÈÔ¯‹ ÙË˜ ªÂÛÔÁÂ›Ô˘, ÙË˜ ª¤ÛË˜
∞Ó·ÙÔÏ‹˜ Î·È ÙË˜ ∞ÊÚÈÎ‹˜ ÁÈ· ÙËÓ Expedia, Inc., ÙËÓ ·ÁÎfiÛÌÈ· ÚˆÙÔfiÚ· Ù·ÍÈ‰ÈˆÙÈÎ‹ ˘ËÚÂÛ›·
ÛÙÔ ‰È·‰›ÎÙ˘Ô Î·È ÙÔÓ ¤ÌÙÔ ÌÂÁ·Ï‡ÙÂÚÔ Tour Operator ·ÁÎÔÛÌ›ˆ˜. √ Î. Lofeudo ÂÈ‚Ï¤ÂÈ ÙËÓ
ÛÙÚ·ÙËÁÈÎ‹, ÙÈ˜ ˆÏ‹ÛÂÈ˜ Î·È ÙÈ˜ Û˘Ì‚¿ÛÂÈ˜ ÁÈ· ÔÏfiÎÏËÚÔ ÙÔ ÚÔ˚fiÓ Ô˘ ·ÊÔÚ¿ ÙËÓ ‰È·ÌÔÓ‹ Î·È ÙÈ˜
˘ËÚÂÛ›Â˜ ÛÙÔÓ ÚÔÔÚÈÛÌfi ÁÈ· ÙËÓ ªÂÛfiÁÂÈÔ, ÙË ª¤ÛË ∞Ó·ÙÔÏ‹ Î·È ÙËÓ ∞ÊÚÈÎ‹. 
¶ÚÔ ÙË˜ ÂÚÁ·Û›·˜ ÙÔ˘ ÛÙËÓ Expedia, ÂÚÁ¿ÛÙËÎÂ 13 ¯ÚfiÓÈ· ÛÙËÓ ÙÔ˘ÚÈÛÙÈÎ‹ ‚ÈÔÌË¯·Ó›· ÁÈ· Ì›· ÛÂÈÚ¿
ÚÔÌËıÂ˘ÙÒÓ ·fi fiÏË ÙËÓ ÁÎ¿Ì· ÙˆÓ ˘ËÚÂÛÈÒÓ ÙÔ˘ÚÈÛÙÈÎÔ‡ Ú·ÎÙÔÚÂ›Ô˘. ∏ ÂÌÂÈÚ›· ÙÔ˘
ÂÚÈÏ·Ì‚¿ÓÂÈ: ·ÚÔ¯‹ Û˘Ì‚Ô˘ÏÂ˘ÙÈÎÒÓ ˘ËÚÂÛÈÒÓ ÁÈ· ÙËÓ Atinera Ltd, Ì›· ÎÔÈÓÔÚ·Í›· ÌÂÙ·Í‡ ÙË˜
Amadeus Î·È ÙË˜ Fourth Dimension ÂÙ·ÈÚÂ›·˜ ÏÔÁÈÛÌÈÎÔ‡, ·ÚÔ¯‹ Û˘Ì‚Ô˘ÏÂ˘ÙÈÎÒÓ ˘ËÚÂÛÈÒÓ ÁÈ· ÙËÓ
Playsys.com, ÚÔÁÚ¿ÌÌ·Ù· ÊÈÏÔÍÂÓ›·˜ ÌÂÙ·Í‡ ∏.¶.∞. Î·È πÛÚ·‹Ï Î·È ˆ˜ ·Ó·ÏËÚˆÙ‹˜ ¢ÈÂ˘ı˘ÓÙ‹˜
ÛÙËÓ Leisureplanet.com, Ì›· ÂÙ·ÈÚÂ›· ÌÂ ÌÂÚÈ‰ÈÔ‡¯Ô˘˜ ÙÔ CNN Î·È ÙËÓ AOL.
∂ÈÏ¤ÔÓ, ¤¯ÂÈ ·ÔÎÙ‹ÛÂÈ ÔÏ˘ÂıÓÈÎ‹ Î·È ÔÏ˘ÔÏÈÙÈÛÌÈÎ‹ ÂÌÂÈÚ›· ¯¿ÚÈ˜ ÛÙÔ ÁÂÁÔÓfi˜ fiÙÈ ‰Ô‡ÏÂ„Â
ÛÂ ‹ ÌÂ 50 ¯ÒÚÂ˜.
35 ÂÙÒÓ Î·È ·fi ÙËÓ ∞ÚÁÂÓÙÈÓ‹, ¤¯ÂÈ Bachelor of Arts ÛÙÔ Travel Industry Management ·fi ÙÔ
Universidad del Salvador, Buenos Aires – Argentina Î·È ÌÂÙ·Ù˘¯È·Î¤˜ ÛÔ˘‰¤˜ ÛÙÔ International
Management for the Travel Industry – ¤Ó· ‰ÈÂÙ¤˜ ÚfiÁÚ·ÌÌ· ÛÙËÓ Ecolle Suisse de Tourisme, C.D.
Tur Î·È ÛÙÔ Universidad Politecnica de Madrid.

JJUULLIIEE MMAARRIINNOO
¢ÈÂ˘ı‡ÓÙÚÈ· ™˘Ì‚ÔÏ·›ˆÓ ∂˘ÚÒË˜, Active Hotels

∆π ∞¡∞∑∏∆√À¡ √π ¶∂§∞∆∂™

™∆√ ¢π∞¢π∫∆À√

™™‡‡ÓÓÔÔ„„ËË ÂÂÈÈÛÛËËÁÁ‹‹ÛÛÂÂˆ̂˜̃
∆ÚÂÈ˜ Î˘Ú›·Ú¯Â˜ Ù¿ÛÂÈ˜ ¤¯Ô˘Ó ÌÂÙ·ÌÔÚÊÒÛÂÈ ÙËÓ ·ÁÔÚ¿ Ù·ÍÈ‰›ˆÓ:
1. √È Î·Ù·Ó·ÏˆÙ¤˜ fiÏÔ Î·È ÂÚÈÛÛfiÙÂÚÔ Û¯Â‰È¿˙Ô˘Ó Î·È Î¿ÓÔ˘Ó ÎÚ·Ù‹ÛÂÈ˜ ÁÈ· ÙÈ˜ ‰È·ÎÔ¤˜
·fi ÙÔ ‰È·‰›ÎÙ˘Ô, Û˘¯Ó¿ ¯ÚËÛÈÌÔÔÈÒÓÙ·˜ ÔÏÏ·ÏÔ‡˜ ÈÛÙÔ¯ÒÚÔ˘˜ (websites)

                           



2. ∏ ‰Ú·Ì·ÙÈÎ‹ ·‡ÍËÛË ÙˆÓ Ù‹ÛÂˆÓ ¯·ÌËÏÔ‡ ÎfiÛÙÔ˘˜ ‰ËÌÈÔ‡ÚÁËÛÂ ÙËÓ Ù¿ÛË ÁÈ·
ÌÈÎÚfiÙÂÚË˜ ‰È¿ÚÎÂÈ·˜ ‰È·ÎÔ¤˜ Î·È ÔÏÔ¤Ó· Î·È ·˘Í·ÓfiÌÂÓÔ ÌÂÚ›‰ÈÔ ·ÁÔÚ¿˜ ÙˆÓ
·ÓÂÍ¿ÚÙËÙˆÓ Ù·ÍÈ‰ÈˆÙÒÓ
3. √È ÙÔ˘Ú›ÛÙÂ˜ ·Ó·˙ËÙÔ‡Ó fiÏÔ Î·È ÂÚÈÛÛfiÙÂÚÔ Ó· ÍÂÊ‡ÁÔ˘Ó ·fi ÙËÓ Â·ÙËÌ¤ÓË –
ÂÍÂÚÂ˘ÓÒÓÙ·˜ ÂÏÎ˘ÛÙÈÎ¤˜ Ó¤Â˜ ¯ÒÚÂ˜ Î·È ÚÔÔÚÈÛÌÔ‡˜, Î·È ·Ó·˙ËÙÒÓÙ·˜ ·ÓÂÍ¿ÚÙËÙ·
ÍÂÓÔ‰Ô¯Â›· fiˆ˜ Î·È ÁÎÚÔ˘/·Ï˘Û›‰Â˜ ÍÂÓÔ‰Ô¯Â›ˆÓ
√È ÍÂÓÔ‰fi¯ÔÈ ¯ÚËÛÈÌÔÔÈÔ‡Ó ÙÔ˘˜ ‰ÈÎÔ‡˜ ÙÔ˘˜ ÈÛÙÔ¯ÒÚÔ˘˜ (websites), ·ÏÏ¿ Î·È
Û˘ÓÂÙ·›ÚÔ˘˜ ÛÂ ı¤Ì·Ù· ÎÚ·Ù‹ÛÂˆÓ fiˆ˜ Ë Active Hotels ÁÈ· Ó· ÚÔÛÂÏÎ‡ÛÔ˘Ó ·˘ÙÔ‡˜ ÙÔ˘˜
ÂÏ¿ÙÂ˜
√È Î·Ù·Ó·ÏˆÙ¤˜ ·Ó·˙ËÙÔ‡Ó Î˘Ú›ˆ˜ 5 Ú¿ÁÌ·Ù·:
1. ∫ÚÈÙÈÎ¤˜ ·fi ÚÔËÁÔ‡ÌÂÓÔ˘˜ ÂÈÛÎ¤ÙÂ˜
2. ªÂÁ¿ÏË ÂÈÏÔÁ‹: ÌÂÁ¿ÏË ÔÈÎÈÏ›· ¯ÒÚˆÓ ÛÂ ‰È·ÊÔÚÂÙÈÎ¤˜ ÙÔÔıÂÛ›Â˜
3. ∆ËÓ Î·Ï‡ÙÂÚË ÙÈÌ‹ Î·È ÂÈ‰ÈÎ¤˜ ÚÔÛÊÔÚ¤˜/ÂÎÙÒÛÂÈ˜
4. ∫Ú·Ù‹ÛÂÈ˜ ÛÂ Ú·ÁÌ·ÙÈÎfi ¯ÚfiÓÔ Î·È ¿ÌÂÛË ÂÈ‚Â‚·›ˆÛË
5. ¶ÏÔ‡ÛÈÔ ÂÚÈÂ¯fiÌÂÓÔ Û¯ÂÙÈÎ¿ ÌÂ ÙÔ ÍÂÓÔ‰Ô¯Â›Ô Î·È ÙËÓ Á‡Úˆ ÂÚÈÔ¯‹

µµÈÈÔÔÁÁÚÚ··ÊÊÈÈÎÎfifi ™™ËËÌÌÂÂ››ˆ̂ÌÌ··
∏ Î·. Marino ¤¯ÂÈ ÂÚÁ·ÛÙÂ› ÛÂ ı¤ÛÂÈ˜ ÎÏÂÈ‰È¿ ÛÙÔÓ ¯ÒÚÔ ÙÔ˘ marketing ÛÙËÓ ∂˘ÚÒË Î·È ÙÔ ∏.µ. Œ¯ÂÈ
Msc ÛÙÔ in International Hotel and Tourism Marketing Management Î·È Â›Ó·È Ù·ÎÙÈÎ‹ ÂÈÛËÁ‹ÙÚÈ· ÛÂ
ı¤Ì·Ù· ÙÔ˘ÚÈÛÌÔ‡ Î·È ÛÙÚ·ÙËÁÈÎÒÓ marketing.

¡¡ππ∫∫√√™™ ¶¶∞∞¶¶∞∞££∞∞¡¡∞∞™™∏∏™™ 
Managing Director, TUI HELLAS

∞¡∆πª∂∆ø¶π∑√¡∆∞™ ∆√¡ ∫∞∆∞¡∞§ø∆∏

– ∞¡∆πª∂∆ø¶π∑√¡∆∞™ ∆∏¡ ∞§§∞°∏

™™‡‡ÓÓÔÔ„„ËË ∂∂ÈÈÛÛËËÁÁ‹‹ÛÛÂÂˆ̂˜̃ 
∏ Î·Ù·Ó·ÏˆÙÈÎ‹ Û˘ÌÂÚÈÊÔÚ¿ ·ÏÏ¿˙ÂÈ, Ë ÎÔÈÓˆÓÈÎ‹ ‰ËÌÔÁÚ·Ê›· ·ÏÏ¿˙ÂÈ. ∏ ÙÂ¯ÓÔÏÔÁ›· ÙË˜
ÏËÚÔÊÔÚÈÎ‹˜ ¤¯ÂÈ ·ÏÏ¿ÍÂÈ ÂÎ ‚¿ıÚˆÓ ÙÔÓ ÙÚfiÔ Ô˘ ˙Ô‡ÌÂ, Ô˘ Î·Ù·Ó·ÏÒÓÔ˘ÌÂ, Ô˘
ÂÈÎÔÈÓˆÓÔ‡ÌÂ. ∏ ÙÔ˘ÚÈÛÙÈÎ‹ ‚ÈÔÌË¯·Ó›· ÚÔÛ·ÚÌfi˙ÂÙ·È ÛÂ fiÏÂ˜ ·˘Ù¤˜ ÙÈ˜ ·ÏÏ·Á¤˜ Î·È
Â›Ó·È ÛËÌ·ÓÙÈÎfi ÙÔ fiÙÈ ÙÔ ÚÔ˚fiÓ ·ÎÔÏÔ˘ıÂ› ÙËÓ ›‰È· Ù¿ÛË ÚÔÎÂÈÌ¤ÓÔ˘ Ó· ‰È·ÙËÚ‹ÛÂÈ ÙËÓ
ÂÏÎ˘ÛÙÈÎfiÙËÙ¿ ÙÔ˘ Î·È ÙÔ ·ÓÙ·ÁˆÓÈÛÙÈÎfi ÙÔ˘ ÏÂÔÓ¤ÎÙËÌ·. ∂›Ó·È ÒÚ· ÁÈ· ·ÔÊ¿ÛÂÈ˜,
‰Ú¿ÛÂÈ˜ Î·È ·ÏÏ·Á¤˜.

µµÈÈÔÔÁÁÚÚ··ÊÊÈÈÎÎfifi ™™ËËÌÌÂÂ››ˆ̂ÌÌ·· 
O ¡›ÎÔ˜ ¶··ı·Ó¿ÛË˜ ÁÂÓÓ‹ıËÎÂ ÙÔ 1959. ™Ô‡‰·ÛÂ ÛÙËÓ ∞ÁÁÏ›· ¢ÈÔ›ÎËÛË ∂È¯ÂÈÚ‹ÛÂˆÓ. ∏
Â·ÁÁÂÏÌ·ÙÈÎ‹ ÙÔ˘ ÛÙ·‰ÈÔ‰ÚÔÌ›· ÍÂÎ›ÓËÛÂ ÛÙËÓ ÔÈÎÔÁÂÓÂÈ·Î‹ ÂÈ¯Â›ÚËÛË ∞ƒ°ø ÌÂ ¤‰Ú· ÙËÓ ƒfi‰Ô ÙÔ
1983. ∆Ô 1993 ·Ó¤Ï·‚Â Î·ı‹ÎÔÓÙ· ¢ÈÂ˘ı‡ÓÔÓÙÔ˜ ™˘Ì‚Ô‡ÏÔ˘ ÛÙËÓ TUI ∂ÏÏ¿‰Ô˜, ı¤ÛË ÙËÓ ÔÔ›·
‰È·ÙËÚÂ› Ì¤¯ÚÈ Û‹ÌÂÚ·. ∆· ¤ÙË 2000 Î·È 2001 ·Ú¿ÏÏËÏ· Î·ÙÂ›¯Â ÙËÓ ı¤ÛË ¢ÈÂ˘ı‡ÓÔÓÙÔ˜ ™˘Ì‚Ô‡ÏÔ˘
Î·È ÛÙËÓ TUI πÛ·Ó›·˜.  ™ÙÔ ‰È¿ÛÙËÌ· ·˘Ùfi Ú·ÁÌ·ÙÔÔÈ‹ıËÎÂ Ë ÂÍ·ÁÔÚ¿ ÙË˜ Thomson ·fi ÙËÓ TUI
°ÂÚÌ·Ó›·˜ Î·ıÒ˜ Î·È Ë ‰È·‰ÈÎ·Û›· Û˘Á¯ÒÓÂ˘ÛË˜ ÙˆÓ ‰Ú·ÛÙËÚÈÔÙ‹ÙˆÓ  ÙˆÓ ‰‡Ô ÔÌ›ÏˆÓ ÛÙËÓ ¯ÒÚ·
·˘Ù‹ ÙË˜ ÔÔ›·˜ ËÁ‹ıËÎÂ. 
*∏ ∆UI Â›Ó·È Ô ÌÂÁ·Ï‡ÙÂÚÔ˜ ÙÔ˘ÚÈÛÙÈÎfi˜ ÔÚÁ·ÓÈÛÌfi˜ ÛÙÔÓ ÎfiÛÌÔ. ¢È·ÎÈÓÂ› ÂÙËÛ›ˆ˜ ÂÚ›Ô˘ 23 ÂÎ·Ù.
¿ÙÔÌ· ¤¯ÔÓÙ·˜ ·ÚÔ˘Û›· ÛÙÈ˜ ÛËÌ·ÓÙÈÎfiÙÂÚÂ˜ ÙÔ˘ÚÈÛÙÈÎ¤˜ ·ÁÔÚ¤˜.  ∏ ∆UI ∂ÏÏ¿‰·˜ ‰È·Î›ÓËÛÂ ¤Ú˘ÛÈ
ÚÔ˜ ÙËÓ ∂ÏÏ¿‰· ÂÚ›Ô˘ 1,5 ÂÎ·Ù. ÙÔ˘Ú›ÛÙÂ˜.  ∏ ÂÙ·ÈÚÂ›· Ù· ÙÂÏÂ˘Ù·›· ¯ÚfiÓÈ· ¤¯ÂÈ ÛËÌÂÈÒÛÂÈ
ÌÂÁ¿ÏÔ˘˜ Ú˘ıÌÔ‡˜ ·Ó¿Ù˘ÍË˜. ∞Í›˙ÂÈ Ó· ÛËÌÂÈˆıÂ› fiÙÈ ÙÔ 1993 ‰È·ÎÈÓÔ‡ÛÂ ÌfiÏÈ˜ 140.000 ¿ÙÔÌ· ÚÔ˜
ÙËÓ ∂ÏÏ¿‰·.  
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∏§∂∫∆ƒ√¡π∫O MARKETING °π∞ ∆√¡

∆√Àƒπ™∆π∫O ¶ƒ√√ƒπ™ªO

™™‡‡ÓÓÔÔ„„ËË ∂∂ÈÈÛÛËËÁÁ‹‹ÛÛÂÂˆ̂˜̃ 
ŸÏÔ Î·È ÂÚÈÛÛfiÙÂÚÔ ÔÈ ÙÔ˘ÚÈÛÙÈÎÔ› ÚÔÔÚÈÛÌÔ› ÚÔÛÂÏÎ‡Ô˘Ó ÙÔ˘Ú›ÛÙÂ˜ ·fi Ì·ÎÚÈÓ¤˜
·ÁÔÚ¤˜. √È √ÚÁ·ÓÈÛÌÔ› Marketing ÙˆÓ ∆Ô˘ÚÈÛÙÈÎÒÓ ¶ÚÔÔÚÈÛÌÒÓ Ú¤ÂÈ Ó· Û˘ÓÂÚÁ·ÛÙÔ‡Ó ÌÂ
ÙÔ˘˜ ÙÔÈÎÔ‡˜ ÙÔ˘ÚÈÛÙÈÎÔ‡˜ ÚÔÌËıÂ˘Ù¤˜ Î·È Ó· ·Ó·Ù‡ÍÔ˘Ó ‰›ÎÙ˘· ÚÔÎÂÈÌ¤ÓÔ˘ Ó·
‰ÈÂ˘ÎÔÏ‡ÓÔ˘Ó ÙËÓ ÚÔÒıËÛË ÙÔ˘ ÚÔÔÚÈÛÌÔ‡ Û˘ÓÔÏÈÎ¿ Î·È ÙˆÓ ÂÈ¯ÂÈÚ‹ÛÂˆÓ ÂÈ‰ÈÎfiÙÂÚ·
·ÏÏ¿ Î·È Ó· ÂÈÙÚ¤„Ô˘Ó ÙËÓ Ú·ÁÌ·ÙÔÔ›ËÛË ÎÚ·Ù‹ÛÂˆÓ ÁÈ· fiÏË ÙËÓ ÁÎ¿Ì· ÙˆÓ
ÚÔÛÊÂÚfiÌÂÓˆÓ ÙÔ˘ÚÈÛÙÈÎÒÓ ÚÔ˚fiÓÙˆÓ Î·È ˘ËÚÂÛÈÒÓ. ∞˘Ù‹ Ë ·Ó¿ÁÎË ÙË˜ ·ÁÎfiÛÌÈ·˜
‰È¿‰ÔÛË˜ ÙË˜ ÏËÚÔÊÔÚ›·˜ ı· Û˘ÓÂ¯›ÛÂÈ Ó· ·˘Í¿ÓÂÙ·È Î·ıÒ˜ ÙfiÛÔ ·˘ÙÔ› ÔÈ ÔÔ›ÔÈ
Ù·ÍÈ‰Â‡Ô˘Ó ÁÈ· ÚÒÙË ÊÔÚ¿ ÛÂ ¤Ó· Û˘ÁÎÂÎÚÈÌ¤ÓÔ ÚÔÔÚÈÛÌfi fiÛÔ Î·È ÂÎÂ›ÓÔÈ ÔÈ ÔÔ›ÔÈ ÙÔÓ
ÁÓˆÚ›˙Ô˘Ó Î·Ï¿ ı· ˙ËÙÔ‡Ó ÔÏÔ¤Ó· Î·È ÂÚÈÛÛfiÙÂÚÂ˜ ÏËÚÔÊÔÚ›Â˜. √È ÂÁ¯ÒÚÈÂ˜ ·ÁÔÚ¤˜
‰ÈÂ˘Ú‡ÓÔÓÙ·È Â›ÛË˜ ÌÂ ÁÚ‹ÁÔÚÔ˘˜ Ú˘ıÌÔ‡˜, ··ÈÙÒÓÙ·˜ ÔÏÏ·Ï¤˜ ÂÓ·ÏÏ·ÎÙÈÎ¤˜
ÌÂıfi‰Ô˘˜ ÂÈÎÔÈÓˆÓ›·˜ Î·È Ú·ÁÌ·ÙÔÔ›ËÛË˜ ÎÚ·Ù‹ÛÂˆÓ. Ã·Ú·ÎÙËÚ›˙ÔÓÙ·È Û˘Ó‹ıˆ˜ ·fi
Ù·Í›‰È· ÌÈÎÚ‹˜ ‰È¿ÚÎÂÈ·˜ – Ù·Í›‰È· ‰È·Ê˘Á‹˜, ·fi ·ÔÊ¿ÛÂÈ˜ Ô˘ Ï·Ì‚¿ÓÔÓÙ·È ·˘ıfiÚÌËÙ·
ÙËÓ ÙÂÏÂ˘Ù·›· ÛÙÈÁÌ‹, ‚·ÛÈ˙fiÌÂÓÂ˜ ÛÂ ÚÔËÁÔ‡ÌÂÓÂ˜ ÂÌÂÈÚ›Â˜. ŸÌˆ˜, ÙfiÛÔ ÔÈ ‰ÈÂıÓÂ›˜
fiÛÔ Î·È ÔÈ ÂÁ¯ÒÚÈÂ˜ ·ÁÔÚ¤˜ ··ÈÙÔ‡Ó ¤ÁÎ·ÈÚÂ˜ Î·È ·ÎÚÈ‚Â›˜ ÏËÚÔÊÔÚ›Â˜ Ô˘ ·ÓÙ·Ó·ÎÏÔ‡Ó
ÙÈ˜ ÚÔÛˆÈÎ¤˜ ·Ó¿ÁÎÂ˜ ÙˆÓ Ù·ÍÈ‰ÈˆÙÒÓ. ∂ÎÂ›ÓÔ ÙÔ ÔÔ›Ô ·ÏÏ¿˙ÂÈ Â›ÛË˜ Â›Ó·È Ù· ÚfiÙ˘·
ÙË˜ ˙‹ÙËÛË˜, Î·ıÒ˜ ÔÈ Û‡Á¯ÚÔÓÔÈ, ÂÎÏÂÙÈÛÌ¤ÓÔÈ Î·È ‰ÈÎÙ˘ˆÌ¤ÓÔÈ Ù·ÍÈ‰ÈÒÙÂ˜ ·Ó·˙ËÙÔ‡Ó
Ó¤Â˜ ÂÌÂÈÚ›Â˜, ‚·ÛÈÛÌ¤ÓÂ˜ Û˘¯Ó¿ ÛÂ ÏËÚÔÊÔÚ›Â˜. √È ÙÔ˘Ú›ÛÙÂ˜ ··ÈÙÔ‡Ó Ì›· Â˘ÚÂ›·
ÁÎ¿Ì· ÏËÚÔÊÔÚÈÒÓ Û¯ÂÙÈÎÒÓ ÌÂ ÂÚÈÔ¯¤˜, ·ÚÔ¯¤˜, ·ÍÈÔı¤·Ù· Î·È ‰Ú·ÛÙËÚÈfiÙËÙÂ˜ ÛÙÔÓ
ÚÔÔÚÈÛÌfi, ÙfiÛÔ ÚÈÓ ÙËÓ ·Ó·¯ÒÚËÛË fiÛÔ Î·È Î·Ù¿ ÙËÓ ¿ÊÈÍË. 
ŒÙÛÈ ÏÔÈfiÓ, ÙfiÛÔ Ë ÂÍ¤ÏÈÍË ÙË˜ ÙÂ¯ÓÔÏÔÁ›·˜ fiÛÔ Î·È Ë ›ÂÛË ·fi ÏÂ˘Ú¿˜ ˙‹ÙËÛË˜ ÒıËÛ·Ó
ÛÙËÓ ‰ËÌÈÔ˘ÚÁ›· ™˘ÛÙËÌ¿ÙˆÓ ¢È·¯Â›ÚÈÛË˜ ¶ÚÔÔÚÈÛÌÔ‡ (Destination Management Systems
– DMSs). ª¤¯ÚÈ Û‹ÌÂÚ·, ÔÈ ÙÂ¯ÓÔÏÔÁ›Â˜ ÂÈÎÔÈÓˆÓÈÒÓ Î·È ÏËÚÔÊÔÚÈÎ‹˜ ‰ÂÓ ¤¯Ô˘Ó
ıÂˆÚËıÂ› ˆ˜ Ô˘ÛÈ·ÛÙÈÎfi ÂÚÁ·ÏÂ›Ô ÁÈ· ÙËÓ ·Ó¿Ù˘ÍË Î·È ÙËÓ ‰È·¯Â›ÚÈÛË ÚÔÔÚÈÛÌÒÓ. √È
ÂÎ¿ÛÙÔÙÂ ÔÚÁ·ÓÈÛÌÔ› ‰È·¯Â›ÚÈÛË˜ ÚÔÔÚÈÛÌÔ‡ fiÌˆ˜ ‚·ıÌË‰fiÓ Û˘ÓÂÈ‰ËÙÔÔÈÔ‡Ó ÙÈ˜
‰˘Ó·ÙfiÙËÙÂ˜ Ô˘ ÌÔÚÔ‡Ó Ó· ÚÔÎ‡„Ô˘Ó ·fi ÙËÓ ¯Ú‹ÛË ÙˆÓ ÙÂ¯ÓÔÏÔÁÈÒÓ ·˘ÙÒÓ
ÚÔÎÂÈÌ¤ÓÔ˘ Ó· ‚ÂÏÙÈÒÛÔ˘Ó ÙËÓ ÏÂÈÙÔ˘ÚÁ›· ÙÔ˘˜ Î·È ÙËÓ ·Ú·ÁˆÁÈÎfiÙËÙ¿ ÙÔ˘˜ ·ÏÏ¿ Î·È ÁÈ·
Ó· ÌÔÚÔ‡Ó Ó· ÂÈÎÔÈÓˆÓ‹ÛÔ˘Ó ·ÁÎÔÛÌ›ˆ˜ ÙÔ Ì‹Ó˘Ì· ÂÎÂ›ÓÔ Ô˘ Ë ÛÙÚ·ÙËÁÈÎ‹  marketing
ÙÔ˘ ÚÔÔÚÈÛÌÔ‡ ÂÈı˘ÌÂ›. °›ÓÂÙ·È Â›ÛË˜ ÛÈÁ¿-ÛÈÁ¿ ·ÓÙÈÏËÙfi fiÙÈ ÔÈ ÚÔÔÚÈÛÌÔ› Ô˘
·Ú¤¯Ô˘Ó ¤ÁÎ·ÈÚÂ˜, Î·Ù¿ÏÏËÏÂ˜ Î·È ·ÎÚÈ‚Â›˜ ÏËÚÔÊÔÚ›Â˜ ÛÙÔ˘˜ Î·Ù·Ó·ÏˆÙ¤˜ Î·È ÙÔÓ
ÂÌÔÚÈÎfi ÎfiÛÌÔ ÙÔ˘ ÙÔ˘ÚÈÛÌÔ‡ ¤¯Ô˘Ó ÂÚÈÛÛfiÙÂÚÂ˜ Èı·ÓfiÙËÙÂ˜ Ó· ÂÈÏÂÁÔ‡Ó. ∏
ÈÎ·ÓfiÙËÙ· ÙˆÓ ÚÔÔÚÈÛÌÒÓ Ó· ÈÎ·ÓÔÔÈÔ‡Ó ÙÈ˜ ·Ó¿ÁÎÂ˜ ÏËÚÔÊfiÚËÛË˜ Î·È
Ú·ÁÌ·ÙÔÔ›ËÛË˜ ÎÚ·Ù‹ÛÂˆÓ ÌÂ ÙÚfiÔ ·ÔÙÂÏÂÛÌ·ÙÈÎfi Î·È ÌÂ ÙÔ Ó· ·Ú¤¯Ô˘Ó Î·Ù¿ÏÏËÏÂ˜
Î·È ·ÎÚÈ‚Â›˜ ÏËÚÔÊÔÚ›Â˜ ÛÙÔ ‰È·‰›ÎÙ˘Ô ı· ·ÔÙÂÏ¤ÛÂÈ ÙÔ ‚·ÛÈÎfi ÎÚÈÙ‹ÚÈÔ ÁÈ· ÙËÓ
ÌÂÏÏÔÓÙÈÎ‹ ÙÔ˘˜ ÂÏÎ˘ÛÙÈÎfiÙËÙ·. ∂ÔÌ¤Óˆ˜, ÔÈ ÙÂ¯ÓÔÏÔÁ›Â˜ ÏËÚÔÊÔÚÈÎ‹˜ Î·È ÂÈÎÔÈÓˆÓÈÒÓ
Î·È Ù· ™˘ÛÙ‹Ì·Ù· ¢È·¯Â›ÚÈÛË˜ ¶ÚÔÔÚÈÛÌÒÓ ÂÈ‰ÈÎfiÙÂÚ· ÌÔÚÔ‡Ó Ó· ˘ÔÛÙËÚ›ÍÔ˘Ó ÙÔ˘˜
ÚÔÔÚÈÛÌÔ‡˜ ÁÈ· Ó· ÂÓÈÛ¯‡ÛÔ˘Ó ÙËÓ ·ÓÙ·ÁˆÓÈÛÙÈÎfiÙËÙ¿ ÙÔ˘˜.  

µµÈÈÔÔÁÁÚÚ··ÊÊÈÈÎÎfifi ™™ËËÌÌÂÂ››ˆ̂ÌÌ··
√ ¢Ú ¢ËÌ‹ÙÚÈÔ˜ ªÔ‡¯·ÏË˜ Â›Ó·È ¢ÈÂ˘ı˘ÓÙ‹˜ ¶ÚÔÁÚ¿ÌÌ·ÙÔ˜ ÛÙÔ MSc in Tourism Marketing Î·È
ËÁÂ›Ù·È ÙË˜ ŒÚÂ˘Ó·˜ eTourism ÛÙÔ School of Management ÙÔ˘ ¶·ÓÂÈÛÙËÌ›Ô˘ ÙÔ˘ Surrey. ¢È‰¿ÛÎÂÈ
ÛÙÔ MBA in Hospitality Management ÛÙÔ Institut de Management Hotelier International (Cornell
University-Ecole Superieure des Sciences Economiques et Commerciales ESSEC) ÛÙÔ ¶·Ú›ÛÈ, fiˆ˜
Â›ÛË˜ Î·È ÛÂ Ù·ÎÙÈÎ‹ ‚¿ÛË ÛÂ ÌÂÙ·Ù˘¯È·Î¿ ÚÔÁÚ¿ÌÌ·Ù· ·Ó¿ ÙÔÓ ÎfiÛÌÔ. √ Î. ªÔ‡¯·ÏË˜ Â›Ó·È
ÂÚÂ˘ÓËÙ‹˜ ÛÂ ı¤Ì·Ù· ∆Â¯ÓÔÏÔÁÈÒÓ ¶ÏËÚÔÊÔÚÈÎ‹˜ Î·È ∂ÈÎÔÈÓˆÓÈÒÓ Î·È ∆Ô˘ÚÈÛÌÔ‡ Î·È ˘‹ÚÍÂ Ô
µ·ÛÈÎfi˜ ∂ÈÛËÁËÙ‹˜ ÁÈ· Ì›· ÛÂÈÚ¿ ÚÔÁÚ·ÌÌ¿ÙˆÓ, Û˘ÌÂÚÈÏ·Ì‚·ÓÔÌ¤ÓˆÓ ÙˆÓ ÂÍ‹˜ Â˘Úˆ·˚ÎÒÓ

                



ÚÔÁÚ·ÌÌ¿ÙˆÓ: FP5 SMART-UP (∏ÏÂÎÙÚÔÓÈÎfi ∂ÌfiÚÈÔ Î·È ∏ÏÂÎÙÚÔÓÈÎ‹ ∫·Ù¿ÚÙÈÛË ÁÈ· ªª∂ ÛÙÔÓ ¯ÒÚÔ
ÙÔ˘ ÙÔ˘ÚÈÛÌÔ‡), Harmonise (ÂÓ·ÚÌfiÓÈÛË ÚÔÙ‡ˆÓ ÛÙÔÓ ÙÔ˘ÚÈÛÌfi), FP6 NoE EPOCH (∆Â¯ÓÔÏÔÁ›Â˜
¶ÏËÚÔÊÔÚÈÎ‹˜ Î·È ∂ÈÎÔÈÓˆÓÈÒÓ ÁÈ· ÙËÓ ¶ÔÏÈÙÈÛÌÈÎ‹ ∫ÏËÚÔÓÔÌÈ¿), Î·ıÒ˜ Î·È Ù· ÚÔÁÚ¿ÌÌ·Ù·
Knowledge Transfer Partnership (KTP - ™˘ÓÂÚÁ·Û›· ÁÈ· ÙËÓ ªÂÙ·ÊÔÚ¿ °ÓÒÛË˜),  eLearning for
Hospitality Professionals (∏ÏÂÎÙÚÔÓÈÎ‹ ∫·Ù¿ÚÙÈÛË ÁÈ· ÙÔ˘˜ ∂·ÁÁÂÏÌ·Ù›Â˜ ÛÙÔÓ ∆Ô˘ÚÈÛÌfi) Î·È ÙÔ
ÚfiÁÚ·ÌÌ· ÙÔ˘ ¢ÈÂıÓÔ‡˜ ™˘Ì‚Ô˘Ï›Ô˘ ∆Ô˘ÚÈÛÌÔ‡ eTourism Stakeholders. ∂›Ó·È ÂÁÁÂÁÚ·ÌÌ¤ÓÔ˜
·ÍÈÔÏÔÁËÙ‹˜ Î·È ÂfiÙË˜ ÙË˜ ∂˘Úˆ·˚Î‹˜ ∂ÈÙÚÔ‹˜ ÛÂ ı¤Ì·Ù· ∆Â¯ÓÔÏÔÁÈÒÓ ÙË˜ ∫ÔÈÓˆÓ›·˜ ÙË˜
¶ÏËÚÔÊÔÚ›·˜ Î·È ‹Ù·Ó Ô ÂÈÛËÁËÙ‹˜ ‰ÈÎÙ‡Ô˘ ÁÈ· Ù· ÚÔÁÚ¿ÌÌ·Ù· ∆Â¯ÓÔÏÔÁÈÒÓ ∫ÔÈÓˆÓ›·˜ ÙË˜
¶ÏËÚÔÊÔÚ›·˜ ÛÙÔÓ ∆Ô˘ÚÈÛÌfi ÁÈ· ÙËÓ ÂÚ›Ô‰Ô 2000-2004. ∂›Ó·È Â›ÛË˜ ∂È‰ÈÎfi˜ ∂ÏÂÁÎÙ‹˜ ÛÂ ı¤Ì·Ù·
ºÈÏÔÍÂÓ›·˜, ∞Ó·„˘¯‹˜, ™ÔÚ Î·È ∆Ô˘ÚÈÛÌÔ‡ ÁÈ· ÙËÓ ˘ËÚÂÛ›· ¢È·ÛÊ¿ÏÈÛË˜ ¶ÔÈfiÙËÙ·˜ ÙË˜
∆ÚÈÙÔ‚¿ıÌÈ·˜ ∂Î·›‰Â˘ÛË˜ ÛÙÔ ∏.µ. Î·È ∂ÍˆÙÂÚÈÎfi˜ ∞ÍÈÔÏÔÁËÙ‹˜ ÛÙÔ Swansea Institute,
¶·ÓÂÈÛÙ‹ÌÈÔ ÙË˜ √˘·Ï›·˜ Î·È ÙÔ ¶·ÓÂÈÛÙ‹ÌÈÔ ÙÔ˘ Greenwich. ∂›Ó·È ·ÓÙÈÚfiÂ‰ÚÔ˜ ÛÙÔ ¢.™. ÙË˜
¢ÈÂıÓÔ‡˜ √ÌÔÛÔÓ‰›·˜ ∆Â¯ÓÔÏÔÁÈÒÓ ¶ÏËÚÔÊÔÚÈÎ‹˜ Î·È ∆Ô˘ÚÈÛÌÔ‡ [International Federation of
Information Technology and Tourism (IFITT)] Î·È ÚÔÂ‰ÚÂ‡ÂÈ ÙË˜ ∂ÈÙÚÔ‹˜ ∂Î‰ËÏÒÛÂˆÓ Î·È
™˘Ó·ÓÙ‹ÛÂˆÓ Î·È Ì¤ÏÔ˜ ÙË˜ ¢ÈÔÈÎËÙÈÎ‹˜ ∂ÈÙÚÔ‹˜ ÙË˜ Tourism Society. √ Î. ªÔ‡¯·ÏË˜ ‰ÈÂÙ¤ÏÂÛÂ
¶ÚfiÂ‰ÚÔ˜ ÙË˜ ŒÓˆÛË˜ ∫·ıËÁËÙÒÓ ∆Ô˘ÚÈÛÌÔ‡ (Association of Tourism Teachers and Trainers). ∂›Ó·È
Û˘ÓÙ¿ÎÙË˜ ÛÂ Ì›· ÛÂÈÚ¿ ·fi ·Î·‰ËÌ·˚Î¿ ÂÚÈÔ‰ÈÎ¿ Î·È ¤¯ÂÈ ÁÚ¿„ÂÈ, Û˘ÓÙ¿ÍÂÈ, ÌfiÓÔ˜ ‹ ÛÂ Û˘ÓÂÚÁ·Û›·,
8 ‚È‚Ï›· ÛÙÔÓ ∏ÏÂÎÙÚÔÓÈÎfi ∆Ô˘ÚÈÛÌfi (eTourism), ÛÂ ™ÙÚ·ÙËÁÈÎ¿ £¤Ì·Ù· ∆Ô˘ÚÈÛÌÔ‡ (Tourism
Strategic Issues) Î·È ÛÂ ı¤Ì·Ù· Û¯ÂÙÈÎ¿ ÌÂ ∫·Ó¿ÏÈ· ¢È·ÓÔÌ‹˜ ÙÔ˘ ∆Ô˘ÚÈÛÌÔ‡ (Distribution Channels
of Tourism).

HHEELLEENNAA BBUURRSSTTEEDDTT 
¢ÈÂ˘ı‡ÓÙÚÈ· ∆Ì‹Ì·ÙÔ˜ ™˘Ì‚Ô˘ÏÂ˘ÙÈÎ‹˜ ¶·Ú·ıÂÚÈÛÙÈÎÒÓ ¶ÚÔÔÚÈÛÌÒÓ, 
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«∫√π¡ø¡π∞ ∆√À √¡∂πƒ√À»
™™‡‡ÓÓÔÔ„„ËË ÂÂÈÈÛÛ‹‹ÁÁËËÛÛËË˜̃ 
∆Ô Ó¤Ô ÂÈ¯ÂÈÚËÌ·ÙÈÎfi ÌÔÓÙ¤ÏÔ ÁÈ· ÙÔ˘˜ ÙÔ˘ÚÈÛÙÈÎÔ‡˜ ÚÔÔÚÈÛÌÔ‡˜ ··ÈÙÂ› ÛËÌ·ÓÙÈÎ¤˜
·ÏÏ·Á¤˜ ÁÈ· Î¿ıÂ ¤Ó· ·fi Ù· Ù¤ÛÛÂÚ· ÛÙÔÈ¯Â›·: ÛÙfi¯Â˘ÛË, Û‡ÛÙËÌ· ·ÍÈÒÓ, ·Ú·ÁˆÁ‹ ·ÍÈÒÓ
Î·È ·Ó¿Ï˘ÛË ÂÏ·ÙÒÓ Î·È ÂËÚÂ¿˙ÂÈ ÙËÓ ÛÙÚ·ÙËÁÈÎ‹, ÙËÓ ÙÔÔı¤ÙËÛË ÛÙËÓ ·ÁÔÚ¿ Î·È ÙËÓ
ÚÔÛÊÔÚ¿ ˘ËÚÂÛÈÒÓ ·fi ÙÔ˘˜ ÙÔ˘ÚÈÛÙÈÎÔ‡˜ ÚÔÔÚÈÛÌÔ‡˜ ÙÔ˘ Ì¤ÏÏÔÓÙÔ˜. √È Ó¤ÔÈ
·Ú·ıÂÚÈÛÙÈÎÔ› ÚÔÔÚÈÛÌÔ› ı· ÚÔÛ·Ó·ÙÔÏÈÛÙÔ‡Ó ÛÙÔÓ ÙÔ˘ÚÈÛÌfi ÙË˜ ∫ÔÈÓˆÓ›·˜ ÙÔ˘
√ÓÂ›ÚÔ˘ Î·È ı· ÂÈÎÂÓÙÚˆıÔ‡Ó ÛÙËÓ ‰ËÌÈÔ˘ÚÁ›· ·ÍÈÔÌÓËÌfiÓÂ˘ÙˆÓ ÂÌÂÈÚÈÒÓ ÁÈ· ÙÔ˘˜
ÙÔ˘Ú›ÛÙÂ˜ Î·È ÙËÓ Û˘Ó·ÈÛıËÌ·ÙÈÎ‹ ÙÔ˘˜ ˘Ú·Ì›‰·. √È ÚÔÔÚÈÛÌÔ› ÙÔ˘ Ì¤ÏÏÔÓÙÔ˜ ı·
ÚÔÛ·Ó·ÙÔÏÈÛÙÔ‡Ó ÂÈ‰ÈÎfiÙÂÚ· ÚÔ˜ Ù· «∆·Í›‰È· ∂È‰ÈÎÔ‡ ∂Ó‰È·Ê¤ÚÔÓÙÔ˜» Î·È ı·
¯ÚËÛÈÌÔÔÈ‹ÛÔ˘Ó Ó¤Â˜ ÌÂıfi‰Ô˘˜ marketing ÙÈ˜ ÔÔ›Â˜ ı· ÂÊ·ÚÌfiÛÔ˘Ó Ù· ÙÌ‹Ì·Ù·
¢ËÌÔÛ›ˆÓ ™¯¤ÛÂˆÓ ÌÂ ÙÔ˘˜ ¶ÂÏ¿ÙÂ˜ Î·È Marketing ÙˆÓ ÚÔÔÚÈÛÌÒÓ.
¶ÂÚÈÙÒÛÂÈ˜ ÚÔ˜ ÂÍ¤Ù·ÛË: Tagazout, £¤ÚÂÙÚÔ ÙˆÓ 1001 Ó˘ÎÙÒÓ (ª·ÚfiÎÔ) Î·È Monsena,
Ô ∫fiÛÌÔ˜ ÙË˜ ∞‰ÚÈ·ÙÈÎ‹˜ (∫ÚÔ·Ù›·)

µµÈÈÔÔÁÁÚÚ··ÊÊÈÈÎÎfifi ™™ËËÌÌÂÂ››ˆ̂ÌÌ··
∏ Î·. Burstedt ÛÔ‡‰·ÛÂ ÛÙËÓ ¡¤· ÀfiÚÎË, ∏¶∞, ÛÙË ™¯ÔÏ‹ ¢ÈÔ›ÎËÛË˜ •ÂÓÔ‰Ô¯Â›ˆÓ ÙÔ˘
¶·ÓÂÈÛÙËÌ›Ô˘ ÙÔ˘ Cornell Î·È Â›Ó·È Î¿ÙÔ¯Ô˜ ÌÂÙ·Ù˘¯È·ÎÔ‡ ‰ÈÏÒÌ·ÙÔ˜ Msc ÛÙË ¢ÈÔ›ÎËÛË
∂È¯ÂÈÚ‹ÛÂˆÓ ·fi ÙËÓ ™¯ÔÏ‹ √ÈÎÔÓÔÌÈÎÒÓ ÙË˜ ™ÙÔÎ¯fiÏÌË˜ (SSE). ¶ÚÔ ÙË˜ ÂÚÁ·Û›·˜ ÙË˜ ÛÙËÓ THR,
¤¯ÂÈ ·Û¯ÔÏËıÂ› ÌÂ ÙËÓ Û‡ÓÙ·ÍË ÂÈ¯ÂÈÚËÌ·ÙÈÎÒÓ Û¯Â‰›ˆÓ ·Ó·ÊÔÚÈÎ¿ ÌÂ ÙËÓ ÛÙÚ·ÙËÁÈÎ‹ ÙÔÔı¤ÙËÛË
ÚÔ˚fiÓÙˆÓ ÛÙËÓ ·ÁÔÚ¿, ÙÔ marketing, Î·ıÒ˜ Î·È ÔÈÎÔÓÔÌÔÙÂ¯ÓÈÎ¤˜ ÌÂÏ¤ÙÂ˜ ÁÈ· ‰È¿ÊÔÚÂ˜ ÂÙ·ÈÚÂ›Â˜
ÛÙËÓ °·ÏÏ›·, ÙËÓ πÛ·Ó›·, ÙËÓ ¶ÔÚÙÔÁ·ÏÏ›· Î·È ÙËÓ §·ÙÈÓÈÎ‹ ∞ÌÂÚÈÎ‹. ø˜ ¢ÈÂ˘ı‡ÓÙÚÈ· ÙÔ˘ ∆Ì‹Ì·ÙÔ˜
™˘Ì‚Ô˘ÏÂ˘ÙÈÎ‹˜ ¶·Ú·ıÂÚÈÛÙÈÎÒÓ ¶ÚÔÔÚÈÛÌÒÓ ÛÙËÓ THR ·fi ÙÔ 2001 Û˘ÌÌÂÙÂ›¯Â ÛÂ ÌÂÁ¿Ï·
·Ó·Ù˘ÍÈ·Î¿ projects ÁÈ· ·Ú·ıÂÚÈÛÙÈÎÔ‡˜ ÚÔÔÚÈÛÌÔ‡˜ (Û‡ÏÏË„Ë, ÛÙÚ·ÙËÁÈÎ‹,  ·Ú¯ÈÙÂÎÙÔÓÈÎfi˜
Û¯Â‰È·ÛÌfi˜, ÌÂÏ¤ÙÂ˜ ‚ÈˆÛÈÌfiÙËÙ·˜, Î.Ï..)

                 



DDrr.. CCAARRLLOOSS CCOOSSTTAA
∫·ıËÁËÙ‹˜ ∆Ô˘ÚÈÛÙÈÎÔ‡ ™¯Â‰È·ÛÌÔ‡ Î·È ∞Ó¿Ù˘ÍË˜, ¶ÚfiÂ‰ÚÔ˜ ªÂÙ·Ù˘¯È·ÎÔ‡ ÚÔÁÚ¿ÌÌ·ÙÔ˜ MSc
∆Ô˘ÚÈÛÙÈÎ‹˜ ¢ÈÔ›ÎËÛË˜ Î·È ∞Ó¿Ù˘ÍË˜, ¶ÚfiÂ‰ÚÔ˜ ÙÔ˘ Tourism Group, ∞ÓÙÈÚfiÂ‰ÚÔ˜ ÙË˜

∂ÚÂ˘ÓËÙÈÎ‹˜ ªÔÓ¿‰·˜ ∆Ì‹Ì·ÙÔ˜ √ÈÎÔÓÔÌÈÎÒÓ Î·È ¢ÈÔ›ÎËÛË˜, ¶·ÓÂÈÛÙ‹ÌÈÔ ÙÔ˘ Aveiro (¶ÔÚÙÔÁ·Ï›·)

∆∞™∂π™ ™∆√¡ ∆√Àƒπ™∆π∫√ ™Ã∂¢π∞™ª√

∫∞π ∆∏¡ ∞¡∞¶∆À•∏

∏ ¶∂ƒπ¶∆ø™∏ ∆ø¡ ª∂™√°∂π∞∫ø¡

∆√Àƒπ™∆π∫ø¡ ¶ƒ√√ƒπ™ªø¡

™™‡‡ÓÓÔÔ„„ËË ∂∂ÈÈÛÛËËÁÁ‹‹ÛÛÂÂˆ̂˜̃ 
∆Ô ÍÂÎ›ÓËÌ· ÙÔ˘ ÂÈÎÔÛÙÔ‡ ÚÒÙÔ˘ ·ÈÒÓ· ¯·Ú·ÎÙËÚ›ÛÙËÎÂ ·fi Ì·˙ÈÎ¤˜ ·ÏÏ¿ Î·ıÔÚÈÛÙÈÎ¤˜
·ÏÏ·Á¤˜ ÛÙÔÓ ÙÔÌ¤· ÙÔ˘ ÙÔ˘ÚÈÛÌÔ‡. √ ·ÓÙ·ÁˆÓÈÛÌfi˜ Á›ÓÂÙ·È ·ÁÎfiÛÌÈÔ˜ Î·È fi¯È
ÂÚÈÊÂÚÂÈ·Îfi˜, ÔÈ Î˘‚ÂÚÓ‹ÛÂÈ˜ ¯¿ÓÔ˘Ó ÙËÓ ‰˘Ó·ÙfiÙËÙ· Ó· ·ÚÂÌ‚·›ÓÔ˘Ó ÛÙÈ˜ ·ÁÔÚ¤˜ Î·È Ë
ÔÏÈÙÈÎ‹ Ú·ÎÙÈÎ‹ ‰ËÌÈÔ˘ÚÁÂ› ÔÏÈÙÈÎ¤˜ Ô˘ ‚·Û›˙ÔÓÙ·È ÛÂ ·Ú¯¤˜ ‰ÈÔ›ÎËÛË˜ ·Ú¿ ÛÂ
È‰ÂÔÏÔÁ›Â˜. ª¤Û· ÛÂ ·˘Ùfi ÙÔ ÂÚÈ‚¿ÏÏÔÓ, Ë Â·ÓÂÊÂ‡ÚÂÛË ÙÔ˘ ÙÔ˘ÚÈÛÙÈÎÔ‡ Û¯Â‰È·ÛÌÔ‡
·ÔÙÂÏÂ› ÚÔÙÂÚ·ÈfiÙËÙ·. ∞˘Ù‹ ÙË ÛÙÈÁÌ‹ Â·Ó·ÚÔÛ‰ÈÔÚ›˙ÂÙ·È ÙfiÛÔ Ë ıÂˆÚ›· fiÛÔ Î·È Ë
Ú·ÎÙÈÎ‹ Ô˘ ·ÎÔÏÔ˘ıÔ‡ÓÙ·Ó ÛÙÔÓ ÙÔ˘ÚÈÛÙÈÎfi Û¯Â‰È·ÛÌfi Â‰Ò Î·È ‰ÂÎ·ÂÙ›Â˜.  √ Ê˘ÛÈÎfi˜
Û¯Â‰È·ÛÌfi˜ ÂÍ·ÎÔÏÔ˘ıÂ› Ó· Â›Ó·È ¤Ó·˜ ‚·ÛÈÎfi˜ ÛÙfi¯Ô˜ ÙˆÓ ÂÚÈÛÛÔÙ¤ÚˆÓ Û¯ÔÏÒÓ
ÙÔ˘ÚÈÛÙÈÎÔ‡ Û¯Â‰È·ÛÌÔ‡, ÂÍ·ÈÙ›·˜ ÙË˜ ·Ó¿ÁÎË˜ Ó· ‰È·ÛÊ·Ï›ÛÔ˘ÌÂ ·ÂÈÊfiÚ· ÂÚÈ‚¿ÏÏÔÓÙ·
·fi ÔÈÎÔÏÔÁÈÎ‹˜ Î·È ÎÔÈÓˆÓÈÎ‹˜ ·fi„Âˆ˜. ŸÌˆ˜, Ô Û¯Â‰È·ÛÌfi˜ ÙÒÚ· ÂÚÓ¿ ÂÚÈÛÛfiÙÂÚÔ
ÛÙËÓ ‰ËÌÈÔ˘ÚÁ›· Ó¤ˆÓ ÌÔÓÙ¤ÏˆÓ, ÈÎ·ÓÒÓ Ó· Û˘Ó‰˘¿ÛÔ˘Ó ÙËÓ ‰È·¯Â›ÚÈÛË ÙÔ˘ ÚÔÔÚÈÛÌÔ‡
ÌÂ ÙÔÓ Û˘ÓÙÔÓÈÛÌfi Î·È ÙËÓ ÎÈÓËÙÔÔ›ËÛË ÙÔ˘ È‰ÈˆÙÈÎÔ‡ ÙÔÌ¤· ·ÏÏ¿ Î·È ÙËÓ Û˘ÌÌÂÙÔ¯‹ ÙÔ˘
‰ËÌÔÛ›Ô˘. ∏ ·ÂÈÊfiÚÔ˜ ÔÈÎÔÓÔÌÈÎ‹ ·Ó¿Ù˘ÍË Ô˘ ı· ÂÍ·ÛÊ·Ï›˙ÂÈ ÙËÓ ·fiÛ‚ÂÛË ÙˆÓ
ÂÂÓ‰‡ÛÂˆÓ ÙˆÓ ÂÈ¯ÂÈÚ‹ÛÂˆÓ Î·È ı· ‚ÂÏÙÈÒÓÂÈ ÙÔ ÎÔÈÓˆÓÈÎfi ÎÂÊ¿Ï·ÈÔ Â›Ó·È ·fiÏ˘ÙÂ˜
ÚÔÙÂÚ·ÈfiÙËÙÂ˜. √È ·˘Ù¿ÚÎÂÈ˜ Î·È ·ÂÈÊfiÚÔÈ ÚÔÔÚÈÛÌÔ› ıÂˆÚÔ‡ÓÙ·È Ï¤ÔÓ ˆ˜ ÚÔ˚fiÓ
˘Â‡ı˘ÓˆÓ ·ÁÔÚÒÓ Î·È ÎÔÈÓˆÓÈÎ¿ Â˘·›ÛıËÙˆÓ ÔÏÈÙÒÓ.     
∞˘Ù¤˜ ÔÈ Ù¿ÛÂÈ˜ Â›Ó·È È‰È·ÈÙ¤Úˆ˜ ÛËÌ·ÓÙÈÎ¤˜ ÁÈ· ÙÔ˘˜ ÚÔÔÚÈÛÌÔ‡˜ ÙË˜ ªÂÛÔÁÂ›Ô˘. ø˜
ÚÔÔÚÈÛÌÔ› Ô˘ ‰¤¯ÔÓÙ·È ÙÔ˘ÚÈÛÌfi, ÔÈ ªÂÛÔÁÂÈ·Î¤˜ ¯ÒÚÂ˜ ı· ¤ÚÂÂ Ó· ·ÍÈÔÔÈ‹ÛÔ˘Ó ÛÙÔ
¤·ÎÚÔ ÙËÓ ÙÔ˘ÚÈÛÙÈÎ‹ ÙÔ˘˜ ‚ÈÔÌË¯·Ó›·, ÌÂÁÈÛÙÔÔÈÒÓÙ·˜ Ù· Î¤Ú‰Ë ÙÔ˘˜ Î·È ÂÊ·ÚÌfi˙ÔÓÙ·˜
ÔÏÈÙÈÎ¤˜ ÈÎ·Ó¤˜ Ó· ÚÔÛÙ·ÙÂ‡ÛÔ˘Ó ÙÔ Ê˘ÛÈÎfi Î·È ÎÔÈÓˆÓÈÎfi ÙÔ˘˜ ÂÚÈ‚¿ÏÏÔÓ.

µµÈÈÔÔÁÁÚÚ··ÊÊÈÈÎÎfifi ™™ËËÌÌÂÂ››ˆ̂ÌÌ··
∞fi ÙÔ 1997 Ô˘ ÍÂÎ›ÓËÛÂ ÙËÓ ·Î·‰ËÌ·˚Î‹ ÙÔ˘ Î·ÚÈ¤Ú·, Ô Dr. Costa ¤¯ÂÈ ‰È‰¿ÍÂÈ ÛÙÔ ·ÓÙÈÎÂ›ÌÂÓfi ÙË˜
∆Ô˘ÚÈÛÙÈÎ‹˜ ¢ÈÔ›ÎËÛË˜ (¢È‰·ÎÙÔÚÈÎfi ¢›ÏˆÌ· 1996 ·fi ÙÔ ¶·ÓÂÈÛÙ‹ÌÈÔ ÙÔ˘ Surrey), ÛÂ ÔÏÏ¿
·ÓÂÈÛÙ‹ÌÈ· ·Ó¿ ÙÔÓ ÎfiÛÌÔ: ÛÙËÓ ºÈÓÏ·Ó‰›·, ÙËÓ °Îfi· ÙË˜ πÓ‰›·˜, ÙÔ ª·Î¿Ô ÙË˜ ∫›Ó·˜, ÙËÓ µÚ·˙ÈÏ›·,
ÙËÓ ∫Ô‡‚·, ÙËÓ ∂ÏÏ¿‰· Î·È ÙËÓ ¶ÔÚÙÔÁ·Ï›·. 
∞fi ÙÔ 2000-2002 ‹Ù·Ó ¢ÈÂ˘ı˘ÓÙ‹˜ ÙÔ˘ ∂ıÓÈÎÔ‡ ¶·Ú·ÙËÚËÙËÚ›Ô˘ ∆Ô˘ÚÈÛÌÔ‡ ÛÙÔ ÀÔ˘ÚÁÂ›Ô
√ÈÎÔÓÔÌÈÎÒÓ ÙË˜ ¶ÔÚÙÔÁ·Ï›·˜, ∞ÓÙÈÚfiÛˆÔ˜ ÙË˜ ¶ÔÚÙÔÁ·Ï›·˜ ÛÙËÓ √Ì¿‰· ∂ÚÁ·Û›·˜ ∆Ô˘ÚÈÛÙÈÎ‹˜
∂Î·›‰Â˘ÛË˜ ÛÙËÓ ∂˘Úˆ·˚Î‹ ∂ÈÙÚÔ‹, Î·È ∞ÓÙÈÚfiÛˆÔ˜ ÙË˜ ¯ÒÚ·˜ ÙÔ˘ ¶ÔÚÙÔÁ·Ï›·˜ ÛÙËÓ √Ì¿‰·
∂ÚÁ·Û›·˜ ÁÈ· ÙÔ˘˜ ¢ÔÚ˘ÊfiÚÔ˘˜ §ÔÁ·ÚÈ·ÛÌÔ‡˜ ÙÔ˘ ¢ÈÂıÓÔ‡˜ √ÚÁ·ÓÈÛÌÔ‡ ∆Ô˘ÚÈÛÌÔ‡. ™‹ÌÂÚ· Â›Ó·È
Î·ıËÁËÙ‹˜ ∆Ô˘ÚÈÛÙÈÎÔ‡ ™¯Â‰È·ÛÌÔ‡ Î·È ∞Ó¿Ù˘ÍË˜ ÛÙÔ ¶·ÓÂÈÛÙ‹ÌÈÔ ÙÔ˘ Aveiro, ¶ÚfiÂ‰ÚÔ˜ ÙÔ˘
ÌÂÙ·Ù˘¯È·ÎÔ‡ ÚÔÁÚ¿ÌÌ·ÙÔ˜ MSc ∆Ô˘ÚÈÛÙÈÎ‹˜ ¢ÈÔ›ÎËÛË˜ Î·È ∞Ó¿Ù˘ÍË˜, ¶ÚfiÂ‰ÚÔ˜ ÙÔ˘ Tourism
Group, ∞ÓÙÈÚfiÂ‰ÚÔ˜ ÙË˜ ∂ÚÂ˘ÓËÙÈÎ‹˜ ªÔÓ¿‰·˜ ∆Ì‹Ì·ÙÔ˜ √ÈÎÔÓÔÌÈÎÒÓ Î·È ¢ÈÔ›ÎËÛË˜, Î·È ËÁÂ›Ù·È
Ì›·˜ ÔÌ¿‰·˜ ÁÈ· ÙË ·Ó¿Ù˘ÍË ÂÓfi˜ ‰È··ÓÂÈÛÙËÌÈ·ÎÔ‡ ‰È‰·ÎÙÔÚÈÎÔ‡ ÚÔÁÚ¿ÌÌ·ÙÔ˜ ÛÙÔÓ ÙÔ˘ÚÈÛÌfi
ÌÂ Ù· ¶·ÓÂÈÛÙ‹ÌÈ· ÙÔ˘ Aveiro (¶ÔÚÙÔÁ·Ï›·), ÙË˜ Alicante (πÛ·Ó›·), ÙÔ˘ Ciego de Avila (∫Ô‡‚·)
Î·È ÙÔ˘ Maranhao (µÚ·˙ÈÏ›·).  
Œ¯ÂÈ ÏÔ˘ÛÈfiÙ·ÙÔ Û˘ÁÁÚ·ÊÈÎfi ¤ÚÁÔ Î·È ¤¯ÂÈ Û˘ÌÌÂÙ¿Û¯ÂÈ Î·È ËÁÂÈıÂ› ÛÂ ÏËıÒÚ· ¯ÚËÌ·ÙÔ‰ÔÙÔ‡ÌÂÓˆÓ

ÂÚÂ˘ÓËÙÈÎÒÓ ÚÔÁÚ·ÌÌ¿ÙˆÓ.

                



DDrr.. KKAARRLL WW.. WW√√∂∂BBEERR
Institute for Tourism and Leisure Studies

Vienna University of Economics and Business Administration,

∂ƒ°∞§∂π∞ °π∞ ∆∏¡ ¢π∞Ã∂πƒπ™∏

¶ƒ√√ƒπ™ª√À

™™‡‡ÓÓÔÔ„„ËË ∂∂ÈÈÛÛËËÁÁ‹‹ÛÛÂÂˆ̂˜̃
∏ ÛËÌ·Û›· ÙË˜ ÏËÚÔÊÔÚ›·˜ Î·È ÙË˜ ·ÔÙÂÏÂÛÌ·ÙÈÎ‹˜ ‰È·¯Â›ÚÈÛ‹˜ ÙË˜ ·˘Í¿ÓÂÙ·È ÔÏÔ¤Ó· Î·È

ÂÚÈÛÛfiÙÂÚÔ, ÂÍ·ÈÙ›·˜ ÙË˜ ÂÍ¤ÏÈÍË˜ ÙˆÓ Ó¤ˆÓ ÙÂ¯ÓÔÏÔÁÈÒÓ Î·È ÙˆÓ Ì¤ÛˆÓ Ô˘ ˘¿Ú¯Ô˘Ó

ÁÈ· ÙËÓ ·Ôı‹ÎÂ˘ÛË ÔÏÏ·ÏÒÓ ÛÙÔÈ¯Â›ˆÓ, ·ÏÏ¿ Î·È ÂÂÈ‰‹ ÔÈ ›‰ÈÂ˜ ÔÈ ‰˘Ó¿ÌÂÈ˜ ÙË˜ ·ÁÔÚ¿˜

‰ËÌÈÔ˘ÚÁÔ‡Ó ·Ó¿ÁÎË ÁÈ· ÙËÓ ·ÚÔ¯‹ ÏËÚÔÊÔÚ›·˜. ∂ÚÁ·ÏÂ›· ÁÈ· ÙË ‰È·¯Â›ÚÈÛË ÚÔÔÚÈÛÌÒÓ,

fiˆ˜ ÂÍÂÈ‰ÈÎÂ˘Ì¤ÓÂ˜ ÌË¯·Ó¤˜ ·Ó·˙‹ÙËÛË˜ ÛÙÔ ‰È·‰›ÎÙ˘Ô, Û˘ÛÙ‹Ì·Ù· ‰È·¯Â›ÚÈÛË˜

ÏËÚÔÊÔÚÈÒÓ ‹ Û˘ÛÙ‹Ì·Ù· Ï‹„Ë˜ ·ÔÊ¿ÛÂˆÓ marketing ÌÔÚÔ‡Ó Ó· ·ÔÎÙ‹ÛÔ˘Ó

ÂÍ·ÈÚÂÙÈÎ‹ ÛËÌ·Û›· Î·ıÒ˜ ˘ÔÛÙËÚ›˙Ô˘Ó ÙÔ˘˜ ÔÚÁ·ÓÈÛÌÔ‡˜ ÛÙÔ Ó· Û˘ÏÏ¤ÁÔ˘Ó, Ó·

·ÔıËÎÂ‡Ô˘Ó, Ó· ÂÂÍÂÚÁ¿˙ÔÓÙ·È Î·È Ó· ‰È·¯¤Ô˘Ó ÏËÚÔÊÔÚ›Â˜, ·ÏÏ¿ Î·È Ó· ÙÔ˘˜ ‚ÔËıÔ‡Ó

ÛÙËÓ ‰È·‰ÈÎ·Û›· Ï‹„Ë˜ ·ÔÊ¿ÛÂˆÓ ÌÂ ÙÔ Ó· ‰›ÓÔ˘Ó ÚÔ‚Ï¤„ÂÈ˜ ‹ ‰È·ÊÔÚÂÙÈÎ¿ ÌÔÓÙ¤Ï·

·ÔÊ¿ÛÂˆÓ. ∏ ÂÈÛ‹ÁËÛË ÙÔ˘ Î. Wöber ÛÙÔ ¢ÈÂıÓ¤˜ ºfiÚÔ˘Ì ∆Ô˘ÚÈÛÌÔ‡ ÙË˜ ƒfi‰Ô˘ ı·

·ÚÔ˘ÛÈ¿ÛÂÈ ‰‡Ô ÂÈÙ˘¯ËÌ¤ÓÂ˜ ÂÊ·ÚÌÔÁ¤˜ ÂÓfi˜ ÂÚÁ·ÏÂ›Ô˘ ‰È·¯Â›ÚÈÛË˜ ÚÔÔÚÈÛÌÔ‡.

µ·Û›˙ÔÓÙ·˜ ÙËÓ ÂÈÛ‹ÁËÛ‹ ÙÔ˘ ÛÙÈ˜ ÂÌÂÈÚ›Â˜ Ô˘ Ô ›‰ÈÔ˜ Â›¯Â ·Ó·Ù‡ÛÛÔÓÙ·˜ B2C Î·È B2B

portals ÁÈ· ÙÔ˘˜ ÔÚÁ·ÓÈÛÌÔ‡˜ European Cities Tourism Î·È European Travel Commission

(www.tourmis.info Î·È www.visiteuropeancities.info) Î·ıÒ˜ Î·È Ù· Â˘Ú‹Ì·Ù¿ ÙÔ˘ ·fi ÙËÓ

·Ó¿Ï˘ÛË ÙˆÓ ÚˆÙÔÎfiÏÏˆÓ Û˘ÛÙËÌ¿ÙˆÓ, Ô ¢Ú. Wöber ı· ·ÚÔ˘ÛÈ¿ÛÂÈ ÙÈ˜ ·Ó¿ÁÎÂ˜ ÙÔ˘

ÙÔ˘ÚÈÛÙÈÎÔ‡ management ÁÈ· ÏËÚÔÊfiÚËÛË, Î·È Ù· Î˘ÚÈfiÙÂÚ· ÂÌfi‰È· ÛÙÔ ÁÈ·Ù› ÔÈ

ÙÔ˘ÚÈÛÙÈÎÔ› manager ‰˘ÛÎÔÏÂ‡ÔÓÙ·È Ó· ¯ÚËÛÈÌÔÔÈÔ‡Ó ÂÚÁ·ÏÂ›· ÁÈ· ÙÔÓ ÛÙÚ·ÙËÁÈÎfi

Û¯Â‰È·ÛÌfi marketing.

µµÈÈÔÔÁÁÚÚ··ÊÊÈÈÎÎfifi ™™ËËÌÌÂÂ››ˆ̂ÌÌ··

√ ¢Ú. Karl Wöber Â›Ó·È ∫·ıËÁËÙ‹˜ ÛÙÔ Institute for Tourism and Leisure Studies, Vienna University

of Economics and Business Administration, ÛÙËÓ µÈ¤ÓÓË, ∞˘ÛÙÚ›·, ·fi ÙÔ 1988. √È ¤ÚÂ˘Ó¤˜ ÙÔ˘

¤¯Ô˘Ó ÂÛÙÈ·ÛÙÂ› ÛÙ· Â‰›· ÙÔ˘ marketing information Î·È ÙˆÓ Û˘ÛÙËÌ¿ÙˆÓ ˘ÔÛÙ‹ÚÈÍË˜ Ï‹„Âˆ˜

·ÔÊ¿ÛÂˆÓ ÛÙÔ ÙÔ˘ÚÈÛÙÈÎfi management. ∂›Ó·È Ì¤ÏÔ˜ ÙˆÓ: International Federation of Information

Technology and Tourism (IFITT), International Association of Scientific Experts in Tourism (AIEST),

Î·È the Travel and Tourism Research Association (TTRA). ◊Ù·Ó ª¤ÏÔ˜ ÙË˜ ¶ÚÔÁÚ·ÌÌ·ÙÈÎ‹˜ ∂ÈÙÚÔ‹˜

ÁÈ· ÙÔ International Conference on Information and Communications Technology in Tourism (ENTER

2002) Î·È ÚÔ‹‰ÚÂ˘ÛÂ ÙÔ˘ Û˘ÓÂ‰Ú›Ô˘ International City Tourism Conference (ICTC 2002). ∂›Ó·È

Ì¤ÏÔ˜ ÙË˜ ÔÌ¿‰·˜ Û‡ÓÙ·ÍË˜ ÛÙ· ÂÈ‰ÈÎÂ˘Ì¤Ó· ÂÚÈÔ‰ÈÎ¿ Information Technology and Tourism (ITT)

Î·È Journal of Travel Research (JTR). ∂›Ó·È Â›ÛË˜ ∆Â¯ÓÈÎfi˜ ™‡Ì‚Ô˘ÏÔ˜ ÛÙÈ˜ ∂ÈÙÚÔ¤˜ European

Cities Tourism Î·È European Travel Commission ÛÂ ı¤Ì·Ù· Ô˘ ·ÊÔÚÔ‡Ó ÙËÓ ·Ó¿Ï˘ÛË Î·È ÙËÓ ‰È¿¯˘ÛË

ÙˆÓ ÏËÚÔÊÔÚÈÒÓ ·fi ¤ÚÂ˘ÓÂ˜ ·ÁÔÚ¿˜ Î·È ÛÙËÓ ·Ó¿Ù˘ÍË ÙÔ˘ European City Tourism B2C Portal.

∏Á‹ıËÎÂ ÙÔ˘ ÚÔÁÚ¿ÌÌ·ÙÔ˜  IST-2000-29474 (DieToRecs) ÙÔ ÔÔ›Ô ·ÊÔÚÔ‡ÛÂ ŒÍ˘Ó· ™˘ÛÙ‹Ì·Ù·

™˘Ì‚Ô˘ÏÂ˘ÙÈÎ‹˜ ÁÈ· ÙËÓ §‹„Ë ∞ÔÊ¿ÛÂˆÓ ÛÂ ∂›Â‰Ô ∆Ô˘ÚÈÛÙÈÎÔ‡ ¶ÚÔÔÚÈÛÌÔ‡ (Intelligent

Recommendation Systems for tourist destination decision making). √ ¢Ú. Wöber ¤¯ÂÈ ÁÚ¿„ÂÈ ‚È‚Ï›·

Û¯ÂÙÈÎ¿ ÌÂ ÙÔ benchmarking ÛÙÔÓ ÙÔ˘ÚÈÛÌfi Î·È ÙËÓ ÊÈÏÔÍÂÓ›·, ÌÂ Ù· Û˘ÛÙ‹Ì·Ù· ˘ÔÛÙ‹ÚÈÍË˜ Ï‹„Ë˜

·ÔÊ¿ÛÂˆÓ, ÌÂ ÙËÓ ‰È·¯Â›ÚÈÛË ÙÔ˘ÚÈÛÌÔ‡ fiÏË˜, Î·ıÒ˜ Î·È ÂÚÈÛÛfiÙÂÚ· ·fi 50 ¿ÚıÚ·, ÂÈÛËÁ‹ÛÂÈ˜

ÛÂ Û˘Ó¤‰ÚÈ· Î·È Û˘ÓÂÈÛÊÔÚ¤˜ ÛÂ ‚È‚Ï›· ÛÙÔ ·ÓÙÈÎÂ›ÌÂÓÔ ·˘Ùfi. 

                



DDIIMMIITTRRAA TTSSAARROOUUXXII 
Project Manager, ∆Â¯ÓÈÎfi˜ ™‡Ì‚Ô˘ÏÔ˜ ¶ÚfiÁÚ·ÌÌ· ISTOS,  Business Architect Consultancy

¶∂ƒπº∂ƒ∂π∞∫√ ¶ƒ√°ƒ∞ªª∞

∫∞π¡√∆√ªø¡ ¢ƒ∞™∂ø¡ ¡√∆π√À

∞π°∞π√À «ISTOS»
™™‡‡ÓÓÔÔ„„ËË ∂∂ÈÈÛÛËËÁÁ‹‹ÛÛÂÂˆ̂˜̃ 
¶·ÚÔ˘Û›·ÛË ·fi ÙËÓ ∆Â¯ÓÈÎ‹ ™Ù‹ÚÈÍË ÙÔ˘ ISTOS, ÙË˜ ÊÈÏÔÛÔÊ›·˜, ÙˆÓ ÛÙfi¯ˆÓ, ÙˆÓ ‰Ú¿ÛÂˆÓ
Î·È ÙˆÓ ·Ó·ÌÂÓfiÌÂÓˆÓ ·ÔÙÂÏÂÛÌ¿ÙˆÓ ÙÔ˘ ÚÔÁÚ¿ÌÌ·ÙÔ˜. ¶·ÚÔ˘Û›·ÛË ÛÂ Â›Â‰Ô ‰Ú¿ÛË˜
ÙÔ˘ Ê˘ÛÈÎÔ‡ ·ÓÙÈÎÂÈÌ¤ÓÔ˘ Ô˘ ¤¯ÂÈ ˘ÏÔÔÈËıÂ› Ì¤¯ÚÈ ÙÒÚ·.

µµÈÈÔÔÁÁÚÚ··ÊÊÈÈÎÎfifi ™™ËËÌÌÂÂ››ˆ̂ÌÌ··
°ÂÓÓ‹ıËÎÂ ÛÙ· πˆ¿ÓÓÈÓ· ÙÔ 1977.∂›Ó·È Î¿ÙÔ¯Ô˜ Ù˘¯›Ô˘ √ÈÎÔÓÔÌÈÎÒÓ ∂ÈÛÙËÌÒÓ ·fi ÙÔ ∞ÚÈÛÙÔÙ¤ÏÂÈÔ
¶·ÓÂÈÛÙ‹ÌÈÔ £ÂÛÛ·ÏÔÓ›ÎË˜ Î·È ªÂÙ·Ù˘¯È·ÎÔ‡ ‰ÈÏÒÌ·ÙÔ˜ Msc in "Leisure Policy & Practice" ·fi
ÙÔ University of Birmigham (H.B.). ¢È·ı¤ÙÂÈ ÛËÌ·ÓÙÈÎ‹ ÂÌÂÈÚ›· ÛÙÔ Û¯Â‰È·ÛÌfi Î·È ÙËÓ ˘ÏÔÔ›ËÛË
‰Ú¿ÛÂˆÓ ÙÔ˘ÚÈÛÙÈÎ‹˜ ·Ó¿Ù˘ÍË˜. ™ÙËÓ ÂÌÂÈÚ›· ÙË˜ ÂÚÈÏ·Ì‚¿ÓÂÙ·È Ë Î·Ù¿ÚÙÈÛË Î·È ˘ÏÔÔ›ËÛË
ÂıÓÈÎÒÓ Î·È ÎÔÈÓÔÙÈÎÒÓ ÚÔÁÚ·ÌÌ¿ÙˆÓ, Ë ÂÎfiÓËÛË ÂÈ¯ÂÈÚËÌ·ÙÈÎÒÓ Û¯Â‰›ˆÓ, ·Ó·Ù˘ÍÈ·ÎÒÓ
ÌÂÏÂÙÒÓ Î·È ÂÌÂÈÚÔÁÓˆÌÔÛ˘ÓÒÓ. Œ¯ÂÈ ·Ú·ÎÔÏÔ˘ı‹ÛÂÈ Ï‹ıÔ˜ ÛÂÌÈÓ·Ú›ˆÓ ÁÈ· ÙËÓ ÂÚÈÊÂÚÂÈ·Î‹
·Ó¿Ù˘ÍË Î·È ÙÔÓ ÙÔ˘ÚÈÛÌfi. ™ÙËÓ Business Architects Consultancy ·Û¯ÔÏÂ›Ù·È ÌÂ ÙËÓ ÂÎfiÓËÛË
ÔÈÎÔÓÔÌÔÙÂ¯ÓÈÎÒÓ ÌÂÏÂÙÒÓ Î·È ÙË ‰È·¯Â›ÚÈÛË ¤ÚÁˆÓ. ∂›Ó·È ‰È·¯ÂÈÚÈÛÙ‹˜ ¤ÚÁÔ˘ ÙË˜ ∆Â¯ÓÈÎ‹˜ µÔ‹ıÂÈ·˜
ÙÔ˘ ¶ÂÚÈÊÂÚÂÈ·ÎÔ‡ ¶ÚÔÁÚ¿ÌÌ·ÙÔ˜ ∫·ÈÓÔÙfiÌˆÓ ¢Ú¿ÛÂˆÓ ÙÔ˘ ¡ÔÙ›Ô˘ ∞ÈÁ·›Ô˘ «ISTOS».

¢¢ÚÚ.. ™™∆∆∂∂ºº∞∞¡¡√√™™ ººøø∆∆ππ√√ÀÀ
Managing Director, Business Business Architects Consultancy S.A.

∫∞π¡√∆√ªπ∞ ™∆√¡ ∆√Àƒπ™ª√: 
∞¶√ ∆∏¡ £∂øƒ∏∆π∫∏

¶ƒ√™∂°°π™∏ ™∆∏¡ ¶ƒ∞•∏

™™‡‡ÓÓÔÔ„„ËË ÂÂÈÈÛÛËËÁÁ‹‹ÛÛÂÂˆ̂˜̃ 
∏ ·ÚÔ˘Û›·ÛË ÂÚÈÏ·Ì‚¿ÓÂÈ ÙÚ›· ‚·ÛÈÎ¿ Ì¤ÚË. ™ÙÔ ÚÒÙÔ Á›ÓÂÙ·È Ì›· ÁÂÓÈÎ‹ ÂÈÛ·ÁˆÁ‹ ÛÙË

ıÂˆÚ›· ÙË˜ Î·ÈÓÔÙÔÌ›·˜ ÛÙË ‚¿ÛË ÙˆÓ ÙÂÛÛ¿ÚˆÓ ‰È·ÊÔÚÂÙÈÎÒÓ Ù‡ˆÓ Î·ÈÓÔÙÔÌ›·˜: Î·ÈÓÔÙÔÌ›·

ÚÔ˚fiÓÙÔ˜, Î·ÈÓÔÙÔÌ›· ‰È·‰ÈÎ·Û›·˜, Î·ÈÓÔÙÔÌ›· ÔÚÁ¿ÓˆÛË˜, Î·ÈÓÔÙÔÌ›· Ì¿ÚÎÂÙÈÓÁÎ. ∏ ‰Â‡ÙÂÚË

ÂÓfiÙËÙ· ·Û¯ÔÏÂ›Ù·È ÌÂ ¤Ó· ıÂˆÚËÙÈÎfi ÌÔÓÙ¤ÏÔ ÙË˜ Î·ÈÓÔÙÔÌ›·˜ ÛÙÔÓ ÙÔ˘ÚÈÛÌfi ÂÓÒ Ë ÙÚ›ÙË

ÂÓfiÙËÙ· ÌÂ ·ÓÙÈÚÔÛˆÂ˘ÙÈÎ¿ ·Ú·‰Â›ÁÌ·Ù· Î·ÈÓÔÙÔÌ›·˜ ÛÙÔÓ ÙÔ˘ÚÈÛÌfi. ™ÎÔfi˜ ÙË˜

·ÚÔ˘Û›·ÛË˜ Â›Ó·È Ó· Û˘Ó‰¤ÛÂÈ ÙËÓ ıÂˆÚ›· Î·È ÙËÓ Ú¿ÍË ÛÂ fiÙÈ ·ÊÔÚ¿ ÙËÓ Î·ÈÓÔÙÔÌ›· ÛÙÔÓ

ÙÔ˘ÚÈÛÌfi.

µµÈÈÔÔÁÁÚÚ··ÊÊÈÈÎÎfifi ™™ËËÌÌÂÂ››ˆ̂ÌÌ··
°ÂÓÓ‹ıËÎÂ ÛÙË Ã·ÏÎ›‰· ∂˘‚Ô›·˜ ÙÔ 1967. ∂›Ó·È Î¿ÙÔ¯Ô˜ ÙÔ˘ Ù˘¯›Ô˘ ÙÔ˘ ∆Ì‹Ì·ÙÔ˜ ¢·ÛÔÏÔÁ›·˜ Î·È

º˘ÛÈÎÔ‡ ¶ÂÚÈ‚¿ÏÏÔÓÙÔ˜ ÙÔ˘ ∞.¶.£., ÌÂÙ·Ù˘¯È·ÎÔ‡ ‰ÈÏÒÌ·ÙÔ˜ ÂÈ‰›ÎÂ˘ÛË˜ ÛÙ· ¶ÏËÚÔÊÔÚÈ·Î¿

™˘ÛÙ‹Ì·Ù· (MIS) ÙÔ˘ ¶·ÓÂÈÛÙËÌ›Ô˘ ª·ÎÂ‰ÔÓ›·˜ Î·È ¢È‰·ÎÙÔÚÈÎÔ‡ ¢ÈÏÒÌ·ÙÔ˜ ÛÙË ‰·ÛÈÎ‹ √ÈÎÔÓÔÌÈÎ‹

ÙÔ˘ ∞.¶.£. ∂ÚÁ¿ÛıËÎÂ ÁÈ· ÙÚ›· ¤ÙË ˆ˜ Û‡Ì‚Ô˘ÏÔ˜ ÙË˜ °ÂÓÈÎ‹˜ ¢ÈÂ‡ı˘ÓÛË˜ ¶ÂÚÈ‚¿ÏÏÔÓÙÔ˜ ÙË˜

                                



∂˘Úˆ·˚Î‹˜ ∂ÈÙÚÔ‹˜ ÌÂ Â˘ı‡ÓÂ˜ ·ÍÈÔÏfiÁËÛË˜ Î·È ·Ú·ÎÔÏÔ‡ıËÛË˜ ÙˆÓ ¤ÚÁˆÓ LIFE. ∆Ô 1999

Â¤ÛÙÚÂ„Â ÛÙËÓ ∂ÏÏ¿‰· fiÔ˘ ÂÚÁ¿ÛıËÎÂ ˆ˜ ‰È·¯ÂÈÚÈÛÙ‹˜ ¤ÚÁÔ˘ ÛÙÔ ¶·ÓÂÈÛÙ‹ÌÈÔ ª·ÎÂ‰ÔÓ›·˜ Î·È

·ÚÁfiÙÂÚ· ÛÙÔ EKBY ˆ˜ ÀÂ‡ı˘ÓÔ˜ ∆ÔÌÂ·ÎÒÓ ¶ÔÏÈÙÈÎÒÓ Î·È ∞ÂÈÊfiÚÔ˘ ·Ó¿Ù˘ÍË˜. ∂›Ó·È ‰ÈÂ˘ı‡ÓˆÓ Ì¤ÏÔ˜

‰ÈÂıÓÒÓ ÂÚÂ˘ÓËÙÈÎÒÓ ÔÚÁ·ÓÈÛÌÒÓ Î·È ¤¯ÂÈ ‰ËÌÔÛÈÂ‡ÛÂÈ ÂÚÈÛÛfiÙÂÚÂ˜ ·fi 30 ÂÚÂ˘ÓËÙÈÎ¤˜ ÂÚÁ·Û›Â˜ Î·È

ÌÂÏ¤ÙÂ˜ ÛÂ ‰ÈÂıÓ‹ Î·È ÂÏÏËÓÈÎ¿ ÂÚÈÔ‰ÈÎ¿. Œ¯ÂÈ ‰È·ÙÂÏ¤ÛÂÈ ÂÌÂÈÚÔÁÓÒÌÔÓ·˜ ÙÔ˘ ¶·ÁÎfiÛÌÈÔ˘

√ÚÁ·ÓÈÛÌÔ‡ ∆Ô˘ÚÈÛÌÔ‡ Î·È ÙË˜ ∂˘Úˆ·˚Î‹˜ √ÈÎÔÓÔÌÈÎ‹˜ Î·È ∫ÔÈÓˆÓÈÎ‹˜ ∂ÈÙÚÔ‹˜. Œ¯ÂÈ ÔÚÈÛıÂ› Â›ÛË˜

ˆ˜ ÂÌÂÈÚÔÁÓÒÌÔÓ·˜ ÛÙÔ 6Ô ¶ÚfiÁÚ·ÌÌ· ¶Ï·›ÛÈÔ ŒÚÂ˘Ó·˜ Î·È ∆Â¯ÓÔÏÔÁÈÎ‹˜ ∞Ó¿Ù˘ÍË˜ ÙË˜ ∂∂ ÛÂ ı¤Ì·Ù·

·ÂÈÊÔÚÈÎ‹˜ ·Ó¿Ù˘ÍË˜. Œ¯ÂÈ ÂÚÁ·ÛıÂ› ˆ˜ ·ÍÈÔÏÔÁËÙ‹˜ ÙË˜ ∂˘Úˆ·˚Î‹˜ ∂ÈÙÚÔ‹˜ (°ÂÓÈÎ¤˜ ¢ÈÂ˘ı‡ÓÛÂ›˜:

¶ÂÚÈ‚¿ÏÏÔÓÙÔ˜, µÈÔÌË¯·Ó›·˜, ŒÚÂ˘Ó·˜ Î·È ∫ÔÈÓˆÓ›·˜ ÙË˜ ¶ÏËÚÔÊÔÚ›·˜) Î·È ÙÔ˘ ÀÔ˘ÚÁÂ›Ô˘ ∞Ó¿Ù˘ÍË˜.

¢È‰¿ÛÎÂÈ ˆ˜ ÂÈÛÎ¤ÙË˜ §¤ÎÙÔÚ·˜ ÛÙÔ ∞ÚÈÛÙÔÙ¤ÏÂÈÔ ¶·ÓÂÈÛÙ‹ÌÈÔ £ÂÛÛ·ÏÔÓ›ÎË˜. ™‹ÌÂÚ· Â›Ó·È °ÂÓÈÎfi˜

¢ÈÂ˘ı˘ÓÙ‹˜ ÙË˜ Business Architects Consultancy.

ÃÃ∞∞ƒƒ∞∞§§∞∞ªª¶¶√√™™ §§√√ÀÀ∫∫∞∞ƒƒ∞∞™™
√ÈÎÔÓÔÌÔÏfiÁÔ˜, ¢ˆ‰ÂÎ·ÓËÛÈ·Î‹ ∂Ù·ÈÚÂ›· ∞Ó¿Ù˘ÍË˜ Î·È ¶ÚÔfi‰Ô˘ - ¢∂∆∞¶ 
™˘ÓÙÔÓÈÛÙ‹˜ ÙË˜ ∂ÈÛÙËÌÔÓÈÎ‹˜ √Ì¿‰·˜ ∆Ô˘ÚÈÛÌÔ‡ ÙÔ˘ ∂ÈÌÂÏËÙËÚ›Ô˘ ¢ˆ‰ÂÎ·Ó‹ÛÔ˘ 

™∆ƒ∞∆∏°π∫√™ ™Ã∂¢π∞™ª√™ ª∂™ø
√ƒ°∞¡π™ªø¡ ¢π∞Ã∂πƒπ™∏™ ∆√Àƒπ™∆π∫√À
¶ƒ√√ƒπ™ª√À

™™‡‡ÓÓÔÔ„„ËË ∂∂ÈÈÛÛËËÁÁ‹‹ÛÛÂÂˆ̂˜̃ 
∏ ¢È·¯Â›ÚÈÛË ÂÓfi˜ ∆Ô˘ÚÈÛÙÈÎÔ‡ ¶ÚÔÔÚÈÛÌÔ‡ ··ÈÙÂ› ÙËÓ Û‡ÌÚ·ÍË ÌÂÙ·Í‡ ÙÔ˘ ‰ËÌfiÛÈÔ˘ Î·È

È‰ÈˆÙÈÎÔ‡ ÙÔÌ¤·. ™‡ÌÚ·ÍË Î¿Ùˆ ·fi ÙËÓ ÔÌÚ¤Ï· ÂÓfi˜ ÔÚÁ·ÓÈÛÌÔ‡, ÛËÌ·›ÓÂÈ fiÙÈ fiÏÔÈ

ÂÎÂ›ÓÔÈ ÔÈ ·ÚÌfi‰ÈÔÈ ÊÔÚÂ›˜, ÔÈ ÔÔ›ÔÈ ‰È·ÌÔÚÊÒÓÔ˘Ó ÌÂ ÙÈ˜ ·ÔÊ¿ÛÂÈ˜ Î·È ÙÈ˜ ÂÈÏÔÁ¤˜ ÙÔ˘˜

ÙÔ Â›‰Ô˜ Î·È ÙËÓ ÔÈfiÙËÙ· ÙˆÓ ·ÚÂ¯fiÌÂÓˆÓ ˘ËÚÂÛÈÒÓ ÚÔ˜ ÙÔ˘˜ ÂÈÛÎ¤ÙÂ˜ ÙÔ˘

ÚÔÔÚÈÛÌÔ‡, ı· Û˘ÓÂÚÁ·ÛÙÔ‡Ó ÌÂ ÙÂ¯ÓÔÎÚ¿ÙÂ˜, ÁÈ· Ó· ÔÚ·Ì·ÙÈÛÙÔ‡Ó, Ó· ·ÔÊ·Û›ÛÔ˘Ó Î·È

Ó· ÂÓÂÚÁ‹ÛÔ˘Ó ÌÂ ¤Ó·Ó ÎÔÈÓfi Î·È Û˘ÓÔÏÈÎfi ÛÙfi¯Ô: ∆ËÓ ·‡ÍËÛË ÙË˜ ÔÈfiÙËÙ·˜ ÙˆÓ

·ÚÂ¯fiÌÂÓˆÓ ˘ËÚÂÛÈÒÓ ÚÔ˜ ÙÔ˘˜ ÂÈÛÎ¤ÙÂ˜. ŸÏÔÈ ·˘ÙÔ› ÔÈ ÔÔ›ÔÈ ı· ÎÚÈıÔ‡Ó fiÙÈ

Û˘ÌÌÂÙ¤¯Ô˘Ó ¿ÌÂÛ· ‹ ¤ÌÌÂÛ· ÛÙËÓ ‰È·ÌfiÚÊˆÛË ÙÔ˘ÚÈÛÙÈÎ‹˜ ÔÏÈÙÈÎ‹˜ ı· Ú¤ÂÈ Ó· ¤¯Ô˘Ó

¤Ó· ÎÔÈÓfi ÏfiÁÔ ÛÂ ¤Ó· ÎÔÈÓfi ÙÚ·¤˙È Î¿Ùˆ ·fi ¤Ó·Ó Ó¤Ô ÂÓÈ·›Ô ÙÂ¯ÓÔÎÚ·ÙÈÎfi ÔÚÁ·ÓÈÛÌfi.

ªfiÓÔ ÙfiÙÂ ÔÈ ÚÔÔÚÈÛÌÔ› ÌÔÚÔ‡Ó Ó· ¤¯Ô˘Ó ÂÓÈ·›Ô fiÚ·Ì· Î·È Û˘ÓÔÏÈÎfi ÛÙfi¯Ô ÂÓÈÛ¯‡ÔÓÙ·˜

ÙËÓ ·ÓÙ·ÁˆÓÈÛÙÈÎfiÙËÙ· ÙÔ˘˜.

µµÈÈÔÔÁÁÚÚ··ÊÊÈÈÎÎfifi ™™ËËÌÌÂÂ››ˆ̂ÌÌ··
O Ã·Ú¿Ï·ÌÔ˜ §. §Ô˘Î·Ú¿˜ ÁÂÓÓ‹ıËÎÂ ÙÔ 1976 ÛÙËÓ ƒfi‰Ô. ∂›Ó·È √ÈÎÔÓÔÌÔÏfiÁÔ˜, ·fiÊÔÈÙÔ˜ ÙÔ˘

∞ÚÈÛÙÔÙÂÏÂ›Ô˘ ¶·ÓÂÈÛÙËÌ›Ô˘ £ÂÛÛ·ÏÔÓ›ÎË˜ (∞¶£) Î·È Î¿ÙÔ¯Ô˜ ÌÂÙ·Ù˘¯È·ÎÔ‡ Ù›ÙÏÔ˘ ÛÔ˘‰ÒÓ

(M.Sc.) ÛÙÔ ∆Ô˘ÚÈÛÙÈÎfi ª¿ÚÎÂÙÈÓÁÎ Î·È ª¿Ó·Ù˙ÌÂÓÙ. ∆· ÙÂÏÂ˘Ù·›· 2,5 ¯ÚfiÓÈ· ÂÚÁ¿˙ÂÙ·È ˆ˜ √ÈÎÔÓÔÌÈÎfi

™Ù¤ÏÂ¯Ô˜ ÛÙËÓ ¢ˆ‰ÂÎ·ÓËÛÈ·Î‹ ∂Ù·ÈÚ›· ∞Ó¿Ù˘ÍË˜ Î·È ¶ÚÔfi‰Ô˘ ÛÙËÓ ÔÔ›· Â›Ó·È Î·È Ô ∂ÈÛÙËÌÔÓÈÎfi˜

Î·È ¢ÈÔÈÎËÙÈÎfi˜ ™˘ÓÙÔÓÈÛÙ‹˜ ÙË˜ ∂ÈÛÙËÌÔÓÈÎ‹˜ √Ì¿‰·˜ ∆Ô˘ÚÈÛÌÔ‡ ÙÔ˘ ∂ÈÌÂÏËÙËÚ›Ô˘ ¢ˆ‰ÂÎ·Ó‹ÛÔ˘.

¢È·ı¤ÙÂÈ ÂÌÂÈÚ›· ÛÙËÓ Û‡ÓÙ·ÍË ÌÂÏÂÙÒÓ ‚ÈˆÛÈÌfiÙËÙ·˜, ÛÎÔÈÌfiÙËÙ·˜, ÌÂÏÂÙÒÓ ÔÚÁ·ÓÒÛÂˆ˜ Î·È

ÂÈ¯ÂÈÚËÛÈ·Î‹˜ ¤ÚÂ˘Ó·˜ Ô˘ ·ÊÔÚÔ‡Ó ÌÂÁ¿Ï· ·Ó·Ù˘ÍÈ·Î¿ Û¯¤‰È· Î·È Û˘Ó¤‚·ÏÂ ÂÓÂÚÁ¿ ÛÙËÓ ¤ÚÂ˘Ó·

¯ÚËÌ·ÙÔ‰fiÙËÛË˜ ÙË˜ ˘ÏÔÔ›ËÛ‹˜ ÙÔ˘˜ ·fi ÂıÓÈÎÔ‡˜ Î·È Â˘Úˆ·˚ÎÔ‡˜ fiÚÔ˘˜. ¢ÈÂÎÂÚ·›ˆÛÂ ÌÂÏ¤ÙË

ÁÈ· ÙËÓ ÙÌËÌ·ÙÔÔ›ËÛË ÙˆÓ Èı·ÓÒÓ Î·Ù·Ó·ÏˆÙÒÓ ÙÔ˘ ÃÂÈÌÂÚÈÓÔ‡ ∆Ô˘ÚÈÛÙÈÎÔ‡ ¶ÚÔ˚fiÓÙÔ˜ ÙË˜ ƒfi‰Ô˘

ÌÂ ‚¿ÛË Î›ÓËÙÚ· ÚÔÛ¤ÏÎ˘ÛË˜ ÁÈ· ¯ÂÈÌÂÚÈÓfi ÙÔ˘ÚÈÛÌfi. ∆· ÙÂÏÂ˘Ù·›· ‰‡Ô ¯ÚfiÓÈ· Û˘ÓÙÂÏÂ› ˆ˜

∂ÈÛÙËÌÔÓÈÎfi˜ ÀÂ‡ı˘ÓÔ˜ ÛÙËÓ ˘ÏÔÔ›ËÛË ÌÂÁ¿ÏˆÓ ÚˆÙÔÁÂÓÒÓ ÙÔ˘ÚÈÛÙÈÎÒÓ ÂÚÂ˘ÓÒÓ Ô˘

‰ÈÂÍ¿ÁÔÓÙ·È ÛÙÔ ÓËÛ› ÙË˜ ƒfi‰Ô˘ Î·È ÙË˜ ∫ˆ.

                 



°°∂∂øøƒƒ°°ππ√√™™ ∞∞.. ªª¶¶∞∞ƒƒªª¶¶√√ÀÀ∆∆∏∏™™ 
General Marketing Manager, Rodos Palace International Convention Center 

ª¤ÏÔ˜ ÙË˜ ∂ÈÛÙËÌÔÓÈÎ‹˜ √Ì¿‰·˜ ∆Ô˘ÚÈÛÌÔ‡ ÙÔ˘ ∂ÈÌÂÏËÙËÚ›Ô˘ ¢ˆ‰ÂÎ·Ó‹ÛÔ˘

∫∞π¡√∆√ª∂™ ∂ª¶∂πƒπ∂™ ª∂™∞ ∞¶√

™∏ª∞¡∆π∫∞ ∆√Àƒπ™∆π∫∞ £∂§°∏∆ƒ∞

™™‡‡ÓÓÔÔ„„ËË ∂∂ÈÈÛÛËËÁÁ‹‹ÛÛÂÂˆ̂˜̃ 

∏ ƒfi‰Ô˜ Â›Ó·È Û‹ÌÂÚ· ¤Ó·˜ Î·Ù’ÂÍÔ¯‹Ó ÎÔÚÂÛÌ¤ÓÔ˜ ÙÔ˘ÚÈÛÙÈÎfi˜ ÚÔÔÚÈÛÌfi˜ ÌÂ Î‡ÎÏÔ ˙ˆ‹˜

Ô˘ ÂÌÊ·Ó›˙ÂÈ Ï¤ÔÓ ¤ÓÙÔÓ· Ù· ÛËÌ¿‰È· ÙË˜ ÎfiˆÛË˜, ÂÓÒ Ë ÚÔÛÊÔÚ¿ ÙÔ˘ÚÈÛÙÈÎÒÓ

Î·Ù·Ï˘Ì¿ÙˆÓ Î·È ˘ËÚÂÛÈÒÓ Â›Ó·È ÛËÌ·ÓÙÈÎ¿ ÌÂÁ·Ï‡ÙÂÚË ·fi ÙËÓ ˙‹ÙËÛË ÙÔ˘. ¶Ò˜ ÌÔÚÂ›

Ë ƒfi‰Ô˜ Ó· ÂÊÂ˘ÚÂıÂ› ÂÎ Ó¤Ô˘ Î·È Ó· Â·Ó·ÚÔÛ‰ÈÔÚÈÛÙÂ›, ÚÔÎÂÈÌ¤ÓÔ˘ Ó· Á›ÓÂÈ

·ÓÙ·ÁˆÓÈÛÙÈÎ‹ ÛÙÔ Ì¤ÏÏÔÓ;  ¶ÔÈ· ı· Ú¤ÂÈ Ó· Â›Ó·È ÂÎÂ›ÓË Ë ÛËÌ·ÓÙÈÎ¿ ÌÂÁ¿ÏË ‰Ú¿ÛË

(mega-action) Î·È Ù· ÛËÌ·ÓÙÈÎ¿ ÌÂÁ¿Ï· ÁÂÁÔÓfiÙ· (mega – events) Ô˘ ı· Ô‰ËÁ‹ÛÔ˘Ó ÙË

ƒfi‰Ô ÛÙÔ Ó· ‰ËÌÈÔ˘ÚÁ‹ÛÂÈ ÂÍ·ÈÚÂÙÈÎ‹ ˙‹ÙËÛË  ÁÈ· ÙÔÓ ÚÔÔÚÈÛÌfi Î·È ı· ÙË˜ ÂÈÙÚ¤„Ô˘Ó

Ó· ÂÈÛ·¯ıÂ› ÂÈÙ˘¯Ò˜ ÛÙËÓ ÎÔÈÓˆÓ›· ÙˆÓ ÔÓÂ›ÚˆÓ, ÚÔÛÊ¤ÚÔÓÙ·˜  ·ÓÂÍ›ÙËÏÂ˜ ÂÌÂÈÚ›Â˜

ÛÙÔ˘˜ ÂÈÛÎ¤ÙÂ˜ ÙË˜ ÛÂ Â›Â‰· Ô˘ ı·  ˘ÂÚ‚·›ÓÔ˘Ó  ÙÈ˜ ÚÔÛ‰ÔÎ›Â˜ ÙÔ˘˜;

µµÈÈÔÔÁÁÚÚ··ÊÊÈÈÎÎfifi ™™ËËÌÌÂÂ››ˆ̂ÌÌ··

°ÂÓÓ‹ıËÎÂ ÛÙËÓ ∞ÏÂÍ¿Ó‰ÚÂÈ· ÙË˜ ∞ÈÁ‡ÙÔ˘ Î·È ÂÁÎ·Ù·ÛÙ¿ıËÎÂ ÛÙËÓ ∞ı‹Ó· ·fi ÌÈÎÚ‹ ËÏÈÎ›·. ∆Ô 1974

·ÔÊÔ›ÙËÛÂ ·fi ÙÔ ÙÌ‹Ì· ¢ÈÔ›ÎËÛË˜ ∂È¯ÂÈÚ‹ÛÂˆÓ ÙÔ˘ √ÈÎÔÓÔÌÈÎÔ‡ ¶·ÓÂÈÛÙËÌ›Ô˘ ¶ÂÈÚ·È¿

ÂÚÁ·˙fiÌÂÓÔ˜ ·Ú¿ÏÏËÏ· ÛÙËÓ ÂÙ·ÈÚÂ›· ¶Àƒ-∫∞§, ÂÓÒ ÌÂ ˘ÔÙÚÔÊ›· ÙÔ˘ π‰Ú‡Ì·ÙÔ˜ ªÔ‰ÔÛ¿ÎË

Ú·ÁÌ·ÙÔÔ›ËÛÂ ÌÂÙ·Ù˘¯È·Î¤˜ ÛÔ˘‰¤˜ ÛÙË ¡¤· ÀfiÚÎË, ·ÔÎÙÒÓÙ·˜ ÙÔÓ Ù›ÙÏÔ ªaster of Business

Administration  ·fi ÙÔ WAGNER COLLEGE, Î·È Î·ÙfiÈÓ ÂÍÂÈ‰ÈÎÂ‡ıËÎÂ ÛÙÔ ¢ÈÂıÓ¤˜ Marketing, ÙËÓ

∂ÈÎÔÈÓˆÓ›· Î·È ÙÈ˜ ¢ËÌfiÛÈÂ˜ ™¯¤ÛÂÈ˜ ÛÙÔ PACE UNIVERSITY. ∆Ô 1990 ÌÂÙ¿  ·fi ‰ÈÂÙ‹ ÊÔ›ÙËÛË ÛÙÔ

π.ª.∏.π. ÙÌ‹Ì· ÙˆÓ ¶·ÓÂÈÛÙËÌ›ˆÓ CORNELL UNIVERSITY – E.S.S.E.C. ÛÙÔ ¶·Ú›ÛÈ, ·¤ÎÙËÛÂ ÙÔÓ Ù›ÙÏÔ

ÙÔ˘  Master of Professional Studies ÛÙÔ Management ¢ÈÂıÓÒÓ •ÂÓÔ‰Ô¯ÂÈ·ÎÒÓ Î·È ∆Ô˘ÚÈÛÙÈÎÒÓ

∂È¯ÂÈÚ‹ÛÂˆÓ. 

∞fi ÙÔ 1986 ‰Ú·ÛÙËÚÈÔÔÈÂ›Ù·È ÛÙÔÓ ŸÌÈÏÔ •ÂÓÔ‰Ô¯ÂÈ·ÎÒÓ ∂È¯ÂÈÚ‹ÛÂˆÓ ∫·ÌÔ˘Ú¿ÎË, fiÔ˘

‰È·ÙËÚÂ› ÙËÓ ı¤ÛË ÙÔ˘ °ÂÓÈÎÔ‡ ¢ÈÂ˘ı˘ÓÙ‹ Marketing, ∂ÈÎÔÈÓˆÓ›·˜ Î·È ¢ËÌÔÛ›ˆÓ ™¯¤ÛÂˆÓ ÛÙÔ

•ÂÓÔ‰Ô¯Â›Ô MEDITERRANEAN Î·ıÒ˜ Î·È ÛÙÔ •ÂÓÔ‰Ô¯Â›Ô Î·È ¢ÈÂıÓ¤˜ ™˘ÓÂ‰ÚÈ·Îfi ∫¤ÓÙÚÔ ÙÔ˘ RODOS

PALACE, ÂÓÒ Ù·˘Ùfi¯ÚÔÓ· Â›Ó·È Î·È Ì¤ÏÔ˜ ÙˆÓ ¢ÈÔÈÎËÙÈÎÒÓ ÙÔ˘˜ ™˘Ì‚Ô˘Ï›ˆÓ. 

Œ¯ÂÈ ‰ÒÛÂÈ ‰È·Ï¤ÍÂÈ˜ Î·È ‰ËÌÔÛÈÂ‡ÛÂÈ ¿ÚıÚ· ÁÈ· ı¤Ì·Ù· ™ÙÚ·ÙËÁÈÎ‹˜ Marketing ∂ÈÎÔÈÓˆÓ›·˜ Î·È

¢ËÌÔÛ›ˆÓ ™¯¤ÛÂˆÓ, ™˘ÓÂ‰ÚÈ·ÎÔ‡ ∆Ô˘ÚÈÛÌÔ‡ Î·È ¶ÚÔÒıËÛË˜ ÙË˜ ∂ÈÎfiÓ·˜ ÙÔ˘ ∂ÏÏËÓÈÎÔ‡ ∆Ô˘ÚÈÛÙÈÎÔ‡

¶ÚÔ˚fiÓÙÔ˜. ∂›Ó·È Ì¤ÏÔ˜ ÙÔ˘ E.π.M., ÙË˜ ™˘Ì‚Ô˘ÏÂ˘ÙÈÎ‹˜ ∂ÈÙÚÔ‹˜ ÁÈ· ı¤Ì·Ù· ¶ÚÔ‚ÔÏ‹˜ Î·È

¢È·Ê‹ÌÈÛË˜ ÙË˜ ŒÓˆÛË˜ •ÂÓÔ‰fi¯ˆÓ ƒfi‰Ô˘,  ÙÔ˘ ¢.™. ÙË˜ ƒ√¢ø¡ ∞.∂.  Î·ıÒ˜ Î·È ÙË˜ ∂ÈÛÙËÌÔÓÈÎ‹˜

√Ì¿‰·˜ ∆Ô˘ÚÈÛÌÔ‡ ÙÔ˘ ∂ÈÌÂÏËÙËÚ›Ô˘ ¢ˆ‰ÂÎ·Ó‹ÛÔ˘.  

√ÌÈÏÂ› ·ÁÁÏÈÎ¿ Î·È Á·ÏÏÈÎ¿,  Â›Ó·È ·ÓÙÚÂÌ¤ÓÔ˜ Î·È ¤¯ÂÈ ‰‡Ô ·È‰È¿.  

                



To ºfiÚÔ˘Ì ∆Ô˘ÚÈÛÌÔ‡ ƒfi‰Ô˘ ¯ÚËÌ·ÙÔ‰ÔÙÂ›Ù·È ·fi ÙËÓ
∂˘Úˆ·˚Î‹ ∂ÈÙÚÔ‹, °¢ ¶ÂÚÈÊÂÚÂÈ·Î‹˜ ¶ÔÏÈÙÈÎ‹˜, 

¶ÚfiÁÚ·ÌÌ· ∫·ÈÓÔÙfiÌˆÓ ∂ÓÂÚÁÂÈÒÓ:  ∫·ÈÓÔÙÔÌ›· Î·È ∞ÂÈÊÔÚ›·
ÛÙÔÓ ∆Ô˘ÚÈÛÌfi Î·È ÙÈ˜ ÀËÚÂÛ›Â˜ ÛÙÔ ¡fiÙÈÔ ∞ÈÁ·›Ô

            




